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C o n t e n t S

About Probi’S brAnD AnD loGotYPe

Probiotics is composed of the latin word pro and the Greek 
word bios, which together make the word probio – for life.

Probi’s logotype is a large P that symbolises the stomach, the 
original focus area for Probi. in the P, there is also a red dot 
that has the form of a bacterium, Probi’s patented bacterium 
Lactobacillus plantarum 299v, Lp299v.
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iMPortAnt eVentS DurinG 2009

•	 bravo Friscus, a new probiotic juice with positive effects on the immune system, was launched 
in Sweden together with Skånemejerier.

•	 A business partnership was entered with bringwell regarding the launch of Probi’s dietary 
supplement for gastrointestinal health and the immune system with Probi’s own brands in the 
nordic market during 2010.

•	 Jarrow Formulas will launch Probi’s dietary supplement for gastrointestinal health in the uS 
health market through a new contract with institut rosell. 

•	 Probi’s supply contract with Kraft was terminated during 2009, resulting in a decline in Probi’s 
net revenues, compared with 2008, but providing non-recurring income of MSeK 5.4.

•	 Probi’s uS business partner nextFoods expanded its product range with the launch of Good-
belly bigShot 50.

•	 royalty revenues from ProViva continued to increase and rose 7 per cent during 2009.
•	 Per lundin became new Chairman of the Probi board of Directors.

eVentS AFter tHe CloSinG DAte  

•	 Merck KgaA will launch Probi’s dietary supplement for gastrointestinal health in 13 latin 
American markets through a new contract with institut rosell signed in January 2010.

neW eMPloYeeS DurinG 2009

•	 Cecilia Wallentin-lindberg, l.Sc, Quality manager
•	 Jenny olofsson, M.Sc., Probi’s product development
•	 Josefine Hiller, M.Sc., Probi’s laboratory

F i n A n C i A l  i n F o r M At i o n  2 0 0 9
•	 net sales amounted to MSeK 65.5 (68.0), a decline of 4 per cent.
•	 operating profit before depreciation, amortisation and impairment (ebitDA) increased by 24 per cent and 

amounted to MSeK 18.9 (15.3).
•	 Cash flow from operations improved 35 per cent and amounted to MSeK 17.7 (13.1).
•	 earnings per share after tax amounted to SeK 1.15 (0.85).

2 0 0 9  i n  b r i e F
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Probi can sum up 2009 as a year without growth but with a pro-
nounced increase in profit and improved positions for the future. We 
have shown that Probi’s business model functions even in times of 
crisis and that the investments made in recent years to expand the 
company’s offering are beginning to bear fruit.  

During recent years, Probi has undergone a transition that step by 
step created a significantly better position for the company. We are 
no longer an ingredient company with a niche in the area of gas-
trointestinal health but rather a considerably broader company with 
several offerings and initiatives in own brands in the nordic region.

World-class research is at the core of Probi’s offering. our prod-
ucts are based on clinical research according to the same funda-
mental principles that apply for pharmaceuticals. it was our focused  
research initiatives that during 2009 resulted in the launch of a com-
pletely new product concept that strengthens the immune system.

MileStoneS on tHe WAY
Skånemejerier’s launch of the bravo Friscus juice in September was 
the first launch of the immune product and was therefore a milestone 
for Probi. We thus broadened our offering to a market that is larger 
globally than gastrointestinal health. the historically strong relations 
and proven successes that we share with Skånemejerier with respect 
to ProViva create a strong base and security for the future also with 
respect to this product.

in December, we presented a new strategic partnership with the 
nordic region’s largest player in self-care products, bringwell.  
together, we are now launching both our well-established gastroin-
testinal health product and our new immune product in the nordic  
region, starting in Sweden. these products will be launched under 
our own brands ProbiMage and ProbiFrisk. ProbiMage is sold as 
a capsule and ProbiFrisk in tablet form that give the consumer an 
opportunity to easily keep the stomach in trim and protect against 
colds. Clinical studies and consumer tests show that both products 
result in health improvements that users really notice. ensuring that 
users notice health improvements is Probi’s most important customer 
promise.

Another milestone during 2009 is that we now have a contract for 
sales in more than 40 countries around the world. this is a great 
increase from the 14 countries that were covered in mid-2007. Much 
remains to be done, however, and Probi has only begun work with 
international expansion and penetration of the most important mar-
kets in a forceful manner.

AttrACtinG tHe MAJor PlAYerS
Probi has advanced its positions as a leading international player 
within well-documented and effective probiotics. this is also reflected 
in that we in several cases have entered partnerships with major 
international companies. Merck, Kraft and Danone are some spe-
cific examples from recent years. During 2009, we expanded the 
dialogue to include most of the leading companies within foods 
and dietary supplements that are interested in probiotics. these in-
creased efforts in marketing and network building should give us an 
opportunity to realise the global potential in our product portfolio 
over the coming years.

SAleS DeClineD
As i sum up 2009, i am particularly pleased that we have strength-
ened our position for the future by expanding the product offering 
and relations with the best international companies. it is also very 
gratifying that operating income increased 35 per cent to MSeK 
13.8, despite somewhat lower sales of MSeK 65.5 (68.0). the de-
cline in sales was attributable to two factors:

the most important was that we experienced a sharp drop in in-
come when Kraft stopped sales of the liveActive probiotic muesli 
bars in the uS. Profitability was not negatively affected compared 
with 2008 in that Probi received non-recurring income in conjunction 
with the discontinuation in 2009. on the other hand, this did not 
provide compensation in terms of revenue for Probi’s very large raw 
materials deliveries to Kraft in conjunction with the launch in 2008.

the other reason was that the recession at the end of 2008 and the 
beginning of 2009 delayed new contracts and thus also new rev-
enue opportunities. However, consumer interest for health products 
was not negatively affected during the recession. Probi’s revenues 
from existing contracts thus showed a positive trend during the year, 
with a 9 per cent increase in revenues after elimination of Kraft rev-
enues. toward the end of the year, a positive swing in the economy 
was noted that also contributed to a more positive attitude towards 
new initiatives. this resulted in several new contracts around the turn 
of the year 2009/2010.

FAntAStiC eFFortS
one of the most important reasons for Probi’s positive development 
in recent years is definitely our team, which did a fantastic job also 
during 2009. Although we are a small organisation, we are able to 
manage many projects simultaneously, while maintaining high qual-
ity and efficiency in both business development and research. Probi 
can respond swiftly and resolutely to business opportunities that arise 

W e l l  P r e PA r e D  F o r  t H e  F u t u r e
Ceo’S StAteMent
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by having short decision paths and maintaining a constant pressure 
in business discussions. We have a clear strategy with respect to the 
type of business that we prioritise and with which companies we 
most prefer to partner.

Constantly developing the personnel we have and attracting new 
employees of top class is a key factor for Probi. it is most important 
that Probi continues to be successful, but we also take a number of 
initiatives to develop the group, as well as individuals. one exam-
ple in 2009 within research and development is that we began to 
introduce the method for conducting projects that is used by the best 
Japanese companies and which is usually called Knowledge innova-
tion Visual Planning.

there are thus many signs that are pointing in the right direction for 
Probi. this also applies to the market and external factors. the health 
trend is growing stronger throughout the world, meaning that both 
food companies and players within dietary supplements are seeking 
products with potent health benefits that can provide higher margins.

DiViDenD to SHAreHolDerS
the board of Directors’ decision to propose a dividend to sharehold-
ers for the first time in Probi’s history shows that the company is well 
prepared for the future. Probi’s financial position remains strong, 
meaning that we can invest in research and act forcefully when new 
business opportunities arise.

the greatest pleasure and challenge for me and all of Probi’s  
employees is nonetheless that much remains to be accomplished. 
We are well prepared going into 2010 and have great opportunities 
to make Probi even better.

 

Michael Oredsson, President
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ViSion
Probi’s vision is to be the world leader in the premium segment for 
probiotics by providing a top-quality product range, with profound 
health benefits, in the world’s most important health markets.

MiSSion
Probi provides consumers the world over with the opportunity to im-
prove their health through clinically tested, effective probiotics.

buSineSS ConCePt
Providing probiotics with well-documented positive health benefits 
for leading food and dietary supplement companies.

StrAteGY
•	 Focus on probiotic-based products where Probi has world-lead-

ing, patented technology
•	 increased growth through:

– investing in new markets
– investing in new product offerings
– investing in new product formats

•	 licensing and supplying raw materials for foods
•	 licensing and supplying finished products or raw materials for 

dietary supplements

buSineSS MoDel
Probi’s business model builds on revenues from licensing, sales 
of processed or semi-processed goods and marketing of its own 
brands. An important part is research and development in-house 
and with partners.

every market has unique conditions in terms of competition, popula-
tion and price levels, as well as acceptance and traditions in terms 
of probiotics. A thorough analysis is therefore carried out prior to 

every new investment. this leads to a unique marketing strategy for 
specific markets in order to optimise profitability and minimise risks.

World-class research is fundamental to Probi. research is the founda-
tion of the process that creates value: identifying, developing and 
patenting robust probiotic strains with unique and documented health 
benefits and a good ability to persist in the gastrointestinal tract.

the combination of probiotics and other natural ingredients that pro-
vide unique health benefits are an important part of Probi’s offering.

FinAnCiAl obJeCtiVeS 2005 to 2009
the following objectives were set for the business from 2005 on-
wards in conjunction with the introduction on the Stockholm Stock 
exchange in December 2004.
•	 Probi’s organic sales growth over the next five years will aver-

age 25 per cent annually.
•	 Probi’s operating margin, excluding r&D costs will be a mini-

mum of 60 per cent. r&D after a five-year period will not exceed 
30 per cent of operating revenue.

•	 Probi’s full-year profit before tax will be positive by 2007. the 
long-term net margin will exceed 25 per cent.

•	 Probi’s cash flow will be positive by 2007 and thereby amount 
to at least 50 per cent of operating income.

•	 Probi’s business will be financed by shareholders’ equity over 
the next three years.

FinAnCiAl obJeCtiVeS AS oF 2010
Probi’s financial objectives for the coming three to five years are:
•	 At least 25 per cent average annual organic growth.
•	 A net margin exceeding 25 per cent.
•	 Positive cash flow amounting to at least 50 per cent of operating 

income.

P r o b i ’ S  b u S i n e S S

objectives 2005 2006 2007 2008 2009 objective Goal attainment

organic growth (sales), per cent -14 +37 +17 +56 -4 avg. 25

operating margin, excl. r&D costs, per cent +21 +27 +44 +41 +43 > 60 %

r&D costs as per cent of operating income 56 40 31 25 22 < 30 % V

Profit before tax, SeK 000s -8,833 -4,834 +6,427 +12,426 +14,662 Positive as of 2007 V

net margin, per cent -32 -13 +15 +18 +22 > 25 %

Cash flow, SeK 000s -7,222 -5,266 +12,984 +13,922 +10,365 Positive as of 2007 V
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orGAniSAtion
research is by tradition the foundation for Probi’s business and con-
tinues to characterise the organisation, which conducts r&D-intensive 
operations. of the company’s 22 employees, 15 work with research 
and product development. Quality Assurance, regulatory Affairs 
and patent protection are also handled within the research organisa-
tion. to quickly turn research results into commercial products, Probi 
has a product development function that is responsible for establish-
ing external production of tablets and drinks, for example. these 
functions support the two business areas, Functional Food and Di-
etary Supplements.

Probi’s operative management consists of the President, CFo and 
Marketing and Sales director. each business area is headed by a 
marketing and sales manager.

HiStorY
Probi’s origin can be traced back to 1986, when a research project 
was conducted at lund university. the objective was to identify a 
product that would strengthen immune system in patients in inten-
sive care. the research results included the patented probiotic strain 
Lp299v, and Probi was founded in 1991.

CuStoMerS
Probi’s customers include food, health and pharmaceutical compa-
nies in the global market for health products. the company offers 
probiotics for functional food, meaning fruit drinks, juices and dry 
foods, such as bars, biscuits and flakes, and probiotics for dietary 
supplements in the form of tablets and capsules. 

Probi’s most important customers in Functional Food are Skåneme-
jerier and nextFoods. Among the most important within Dietary 
Supplements are institut rosell, Merck & Co. and Health World/
Metagenics in Australia and the uS, and Sanum Polska and Proton 
Systems in Poland and Serbia, respectively.

During 2009, Probi entered a business partnership with bringwell, 
which with Probi’s support will launch Probi’s dietary supplements 
for immune system and gastrointestinal health in the nordic market. 
the products will be marketed via pharmacies and health food stores 
under Probi’s own brands ProbiFrisk and ProbiMage. the launch will 
take place during 2010.

MArKet
Probi is active in a strongly competitive market. the company faces 
competition at many levels of the value chain. Among competitors, 
there are a number of ingredient companies that produce their own 
probiotics based on other bacteria strains.

in addition, Probi competes with other probiotic companies that as 
Probi, have a mixed business model with options for own production 
and licensing to partners.

in addition, Probi faces competition from food companies with own 
probiotic research and production, such as Danone, Yakult and 
nestlé. However, it is not only companies and players that work spe-
cifically with probiotics that compete with Probi, but also companies 
that offer products that fulfil the same or similar needs such as prebi-
otics and fibres, for example. Within this segment, there are a large 
number of global players, many of which have substantial resources.

President

research and 
Development laboratory 

Marketing 
& Sales 

– Functional Food 

Marketing & 
Sales – Dietary 
Supplements

Product 
Development 

Production

Finance and 
Administration 

Quality Assurance 
and Quality Control
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liStinG
Probi has been listed on the nASDAQ oMX nordic exchange 
Stockholm since 2004 and trades under the symbol Prob. Probi be-
longs to the Small Cap segment, which consists of small companies 
with market values up to Meur 150. Probi belongs to the sectors 
Healthcare and biotech.

SHAre CAPitAl
on 31 December 2009, Probi’s share capital amounted to SeK 
46,826,500 (46,826,500) divided among 9,365,300 shares. 
each share carries the right to one vote and the same rights to a 
share in the company’s assets and profit. the share capital was  
unchanged during the year. the quotient value of the share is SeK 5.

oWnerSHiP
the number of registered shareholders on 31 December 2009 was 
4,463 compared with 4,500 on 31 December 2008. of the total 
number of shares, institutional ownership accounts for about 65.9 
per cent (61.6), private owners for 34.1 per cent (38.4) and foreign 
owners for about 28.7 per cent (28.2).

the largest proportion of shares held by foreign owners is in europe 
and corresponds to 14.5 per cent (15.1). Probi’s principal owners, 
H & b Capital, Consepio and Skånemejerier, control about 35.2 per 
cent (33.0) of the votes and the capital.

SHAre PerForMAnCe
Probi’s share increased 63 per cent during 2009 and was listed at a 
closing price of SeK 61.75 (37.80) at year-end. the oMX General 
index Stockholm Pi increased 46.7 per cent. the highest and lowest 
prices in 2009 were SeK 62.00 (48.80) and SeK 31.00 (26.00), 
respectively. Probi’s total market value was MSeK 578 (354) on 31 
December 2009.

During 2009, 3,348,567 (2,969,306) Probi shares were traded 
on nasdaq oMX nordic, corresponding to 36 per cent (32) of the 
total number of shares. the average turnover per trading day was 
13,341 (11,783). the turnover rate or liquidity was 35 per cent 
(31). over the past five years, the Probi share has had an average 
price increase of 15.5 per cent per year.

DiViDenD PoliCY
the board of Directors and the President propose that the 2010 
Annual General Meeting approve that the company pay a dividend 
of SeK 0.50 per share, corresponding to a total dividend of MSeK 
4.7, and that the remaining retained earnings of MSeK 38.6 be 
brought forward.

Assuming that Probi is able to maintain a suitable capital structure in 
the future and that it is deemed possible to maintain the company’s 
financial goals, Probi’s goal is to be able to pay a dividend of 30-50 
per cent of profit after tax.

oPtionS ProGrAMMeS
Probi has no outstanding convertible loans or outstanding subscrip-
tion warrants.

liQuiDitY GuArAntee
on 31 December 2009, Probi terminated the liquidity guarantee 
agreement that the company had with HQ bank since 2004. no 
new liquidity guarantor has been designated.

inVeStor relAtionS
Probi’s long-term and overriding goal is to create value growth for 
its shareholders. the company works continuously to improve the 
dissemination of information and to supply the capital market, share-
holders, investors and other stakeholders with relevant documenta-
tion for a fair valuation of the company. the ambition is that financial 
information shall be characterised by openness and relevance to 
increase confidence in and interest for Probi’s business.

During the year, Probi launched a new website, in part with the 
objective of increasing interest for the company’s offering and the 
share. See www.probi.se.

AnAlYStS WHo Monitor Probi:
Jesper norberg, HQ bank
telephone: +46 8 696 18 13

Hans Mähler, Handelsbanken Capital Markets
telephone: +46 8 701 81 55

t H e  S H A r e

SHAre CAPitAl DeVeloPMent

event Year issue price
increase in

no. of shares
total no.
of shares

Par value 
of share

increase in
share capital Share capital

establishment 1991 500 500 100 50,000 50,000
bonus issue 1:1 1997 500 1,000 100 50,000 100,000
targeted issue 1) 1997 150 1,150 100 15,000 115,000
Split 100:1 1997 113,850 115,000 1.00 0 115,000
bonus issue 34:1 1998 3,910,000 4,025,000 1.00 3,910,000 4,025,000
targeted issue 2) 1998 1,006,250 5,031,250 1.00 1,006,250 5,301,250
bonus issue 50:10 1998 7,546,875 12,578,125 1.00 7,546,875 12,578,125
targeted issue 3) 1998 12 1,721,875 14,300,000 1.00 1,721,875 14,300,000
bonus issue 13:10 1998 18,590,000 32,890,000 1.00 18,590,000 32,890,000
rights issue 2000 10 8,222,500 41,112,500 1.00 8,222,500 41,112,500
reverse split 5:1 2004 - 8,222,500 5.00 - 41,112,500
new issue 2004 1,142,800 9,365,300 5.00 5,714,000 46,826,500
1) issue targeted to founders and senior executives
2) issue targeted to Skånemejerier’s owner group and Probi Ab
3) issue targeted to shareholders in Skånemejerier, employees of Probi Ab and Skånemejerier and certain other related parties
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PriCe trenD AnD turnoVer 2004-2009 PriCe trenD AnD turnoVer 2009

SHAreHolDerS  

owner no. of shares
Percentage of share 

capital and votes

H&b Capital lP 1,212,542 12.95 %

Consepio 1,125,842 12.02 %

Skånemejerier ek. för. 985,403 10.23 %

nordea 854,000 9.12 %

Kl Chem Ab 566,333 6.05 %

Göran Molin w companies 373,176 3.98 %

bengt Jeppsson 300,000 3.20 %

Avanza pension 140,700 1.50 %

Siv Ahrné 130,466 1.39 %

Seb Private bank 121,500 1.30 %

others 3,555,338 38.26 %

Total 9,365,300 100.00 %

HolDinG Per SHAreHolDer   

Share distribution
no. of 

shareholders no. of shares
Proportion of 

shares, per cent

1-500 3,351 591,536 6.32 %

501-1,000 571 456,926 4.88 %

1,001-5,000 426 977,103 10.43 %

5,001-10,000 59 415,764 4.44 %

10,001-15,000 18 219,711 2.35 %

15,001-20,000 11 202,670 2.16 %

20,001- 27 6,501,590 69.42 %

Total 4,463 9,365,300 100.00 %

Per SHAre DAtA      
2009 2008 2007 2006 2005 2004

no. of shares on 31 Dec., 000s 9,365 9,365 9,365 9,365 9,365 9,365

earnings per share, SeK 1.15 0.85 2.621) -0.52 -0.94 -0.71

Shareholders’ equity per share, SeK 12.17 11.03 10.17 7.55 8.06 9.01

Cash flow per share, SeK 1.11 1.49 1.39 -0.56 -0.77 2.86

Closing share price on 31 Dec., SeK 61.75 37.80 36.80 23.90 32.00 30.00

Price/equity ratio, multiple 5.07 3.43 3.62 3.17 3.97 3.33

P/e ratio, multiple 53.70 44.47 14.05 neg. neg. neg.

Dividend, SeK 0.502) - - - - -

Market value on 31 Dec., SeK 000s 578,307 354,008 344,643 223,831 299,690 280.959
1) earnings per share in 2007 include tax income of SeK 1.93 per share relating to capitalisation of deferred tax asset.
2) the board of Directors’ proposal to the Annual General Meeting on 22 April 2010.

DiStribution SWeDiSH/ForeiGn oWnerS DiStribution inStitutionAl/leGAl entitieS – 
PriVAte oWnerS   

Physical persons 34.1%
legal entities  65.9%

Sweden  71.30%
europe 14.53%
rest of world 14.17%
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r i S K S

Through its business operations, Probi is exposed to different types 
of risks. Work is conducted continuously within the company to iden-
tify and evaluate these risks. This work results in a Risk Management 
Policy that is updated at least once a year. Probi thus has a clear pic-
ture of what the risks are and how they can be managed to minimise 
the negative effects on the company’s business and development.

ContrACtS WitH SeleCteD 
StrAteGiC buSineSS PArtnerS
Probi has strategic partnerships and contracts with a number of select-
ed partners. these partners are expected to contribute to increased 
revenues in the future. Should one or more of these partnerships be 
terminated, it would have a negative impact on Probi’s revenues, 
earnings and financial position. royalty revenues from Skånemejerier 
accounted for 58 per cent (51) of Probi’s revenues in 2009.

KeY PerSonS AnD eMPloYeeS
Probi is dependent on a few key employees and specialists and the 
expertise that they possess. the company’s future development is 
strongly dependent on being able to retain employees and recruit 
new employees with the required expertise.

StrAteGiC reSeArCH PArtnerSHiPS
in additional to internal expertise, a large part of Probi’s research 
is based on partnerships with external Swedish and international  
researchers. research partnerships with external partners are an im-
portant part of Probi’s business model. However, there is no guaran-
tee that these partnerships will result in new discoveries or that Probi 
will obtain exclusive rights to any results.

reGulAtorY riSKS
requirements and regulations regarding the use of health claims are 
constantly being made more stringent. Since 1 July 2007, nutritional 
and health claims are regulated by an eu directive (1924/2006) that 
applies to all eu countries. this means that all applications for new 
health claims must be approved by the eFSA (european Food Safety 
Authority). the eFSA has thus far taken a very restrictive position with 
respect to approval of health claims. this applies to all food-classed 
health products. up until 2009, no applications relating to probiotics 
were approved, resulting in significant uncertainty for both Probi and 
other leading players in the world market.

During 2009, Probi prepared its main applications for health claims 
in gastrointestinal health and immune system. the applications will 
be submitted to the eFSA during 2010. Probi considers that the com-
pany’s applications are supported by clinical data that is among the 
best in the industry, but this is no guarantee that the health claims will 
be approved by the eFSA.

DoCuMentAtion AnD PAtent ProteCtion
Probi’s continued commercial success is largely dependent on con-
tinued successful research and its ability to protect future revenue 
streams with extensive patent protection. Probi can see increased ac-

tivity and interest, as well as new regulations, in the probiotics area. 
it is thus important that approved patents can be maintained and that 
new products and applications can be patented.

SeCuritY
Probi signs secrecy agreements with both employees and external 
consultants, and the company strives to instil a high awareness  
regarding sensitive information. Continuous checks of systems, fire-
walls and virus protection provide protection against unauthorised 
access to Probi’s it network and business information. Probi works 
actively with operational security and monitors that all security func-
tions are correctly administered and work as intended.

CoMPetition
Probi faces increased international competition from ingredients 
companies and suppliers of probiotic products in both of its business 
areas. Competition, particularly in Functional Foods, is not only lim-
ited to probiotic products, but also involves other products that make 
strong health claims or that fill the corresponding needs. in Probi’s 
view, substitutes, less serious players and trivialisation of probiotics 
are significant threats to market growth.

Future CAPitAl reQuireMentS
Probi’s strategy means that the company will continue to have signifi-
cant expenses for research and development. Currently, these costs 
are covered by commercial revenues, and Probi has a sound financial 
position. if opportunities for faster growth arise, either through strate-
gic acquisitions or organic growth, Probi may need to raise additional 
capital through new share issues or borrowing.

ProDuCt liAbilitY
Probi’s insurance programme includes product liability protection in 
an extent that the board of Directors deems motivated given the type 
of business that Probi conducts. However, Probi’s business may give 
rise to damage claims that are not covered by the insurance. Should 
this occur, it would have a negative impact on Probi’s earnings and 
financial position.

FinAnCiAl riSKS
Probi’s business entails various types of financial risks. Sharp and un-
foreseen changes in exchange rates, interest rates and raw materials 
prices, for example, may affect Probi’s financial position and earn-
ings. these risks are monitored constantly, and each year the board of 
Directors revises and approves Probi’s finance policy, which describes 
management of the financial risks. in its current scope, Probi’s busi-
ness is not dependent on external financing via the credit market, 
and the company has no interest-bearing liabilities. each year, Probi 
performs impairment tests relating to patents, goodwill, licensing and 
similar rights. For further information on financial risks, refer to the 
board of Directors’ report.
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F r o M  r e S e A r C H  i D e A  t o  G l o b A l 
l e A D e r  i n  P r o b i o t i C S

How did Probi take the step from a small research company in the 
Ideon Science Park in Lund to become a global leader in probiotics? 
There are certainly many different stories. But all will surely agree 
that enthusiasm was the bacteria that infected everyone on the way.

Karl Mohlin, responsible for Probi’s production, is the person who 
has been with Probi the longest and therefore personifies the spirit 
that drives Probi forward. He is the one who has always cultivated 
the bacteria on which Probi’s entire business is based. today, it is 
an orderly and systematic process that proceeds without dramatic 
events, but it hasn’t always been that way.

“in the beginning, it was much more of an experiment when we 
prepared the oat mixtures from which we cultivated bacteria, so the 
packages could explode during the night. We simply had to clean 
up and start again from scratch,” relates Karl Mohlin, laughing at 
these fond memories.

Although the official founding date for Probi was 1991, the start 
dates back to the mid-1980s. At that time, a group of enthusiasts 
had some ideas about developing something based on fermented 
oats. they were all researchers who were accustomed to working 
systematically and documenting everything according to research 
criteria. this has since characterised Probi through the years and 
been a strength in distinguishing the company from competitors and 
in attracting business partners.

nevertheless, the start was shaky to say the least and was very much 
based on the enthusiasm of a few individuals. one of the enthusiasts 

was ingela Marklinder, who prepared various oat mixtures that she 
asked colleagues in other research companies in the park to taste.

“they weren’t always a hit, but she nonetheless continued and was 
completely convinced,” recalls Karl Mohlin.

over time, the fermenting process became increasingly exact. tests 
were performed on both those involved and on other individuals. 
the indications that it really worked became increasingly clear. Proof 
upon proof was obtained, and the research-oriented approach pro-
duced results.

the partnership with Skånemejerier, which later resulted in success-
ful launches of both ProViva and bravo Friscus, was a critical step. 
but even that could have gone wrong.

“When the marketing manager smelled the mixture, he refused to 
drink it. His verdict was uncompromising: ‘this simply cannot be 
sold.’ And then it became such a success,” laughs Karl Mohlin.

He has many other stories up his sleeve. Probi’s road to success was 
filled with challenges of all kinds, financing, research and competi-
tion. but there was one thing that brought success: enthusiasm.

“it is just so incredibly exciting to be part of such an operation. And 
it still is,” says Karl Mohlin, returning to his work to make his contri-
bution to ensuring that Probi’s history continues to be as successful.

P r o b i ’ S  H i S t o r Y

Karl Mohlin
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1991
•	 Probi is founded.
•	 A patent application for Lp299v is submitted.

1994
•	 Probi signs a licence agreement with Skånemejerier, which 

launches ProViva, a fruit drink with Probi’s patented Lp299v 
bacteria.

1998
•	 Probi is listed on nGM.

2000
•	 Probi implements a new share issue of MSeK 78 with the ob-

jective of commercialising the Lp299v bacteria within the Func-
tional Foods and Dietary Supplements business areas.

•	 Positive results from treatment of irritable bowel syndrome (ibS) 
published.

2001
•	 the rights to market Lp299v in europe excluding the nordic 

countries and the uK are bought back from Skånemejerier.

2002
•	 Scientific studies within clinical nutrition are published.
•	 results for risk factors for cardiovascular diseases are published.

2003
•	 international licence agreements are signed with world-leading 

distributors within Functional Food (Group Danone) and Dietary 
Supplements (institut rosell).

•	 ProViva becomes the first product outside Japan that may be 
marketed with a product-specific health claim.

2004
•	 Probi is listed on the o-list of the Stockholm Stock exchange.

2005
•	 Dietary supplements with Probi’s bacteria are launched in the 

uS, the uK and France.
•	 Patents are sought for new discoveries relating to Lp299v’s effect 

on the immune system.
•	 Probi is recognised with the technology leadership Award by 

the international consulting company Frost & Sullivan for suc-
cessful commercialisation of its bacteria.

2006
•	 Agreements are signed for seven new geographic markets with-

in Dietary Supplements.

2007
•	 A contract is signed with nextFoods relating to the launch of fruit 

drinks with Probi’s bacteria in the uS market.
•	 Agreements are signed for six new geographic markets within 

Dietary Supplements.

2008
•	 A successful common-cold clinical study with research results of 

world class provide an opportunity for launching an immune 
product.

•	 Agreements are signed for 12 new geographic markets within 
Dietary Supplements.

•	 the uS business partner nextFoods makes a substantial invest-
ment in the launch of the Goodbelly fruit drink with Probi’s pro-
biotics in the uS.

•	 the global food group Kraft Foods launches three types of mues-
li bars with probiotics in the uS under the liveActive brand.

•	 research support from Vinnova of MSeK 1.8 provides partial fi-
nancing of a research study of Probi probiotics’ beneficial health 
effects in the cardiovascular field.

2009
•	 See page 3.
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Probi is active in the global market for health products and offers 
probiotics to food, self-care and pharmaceutical companies. Probiot-
ics is one of the foremost growth markets within the global health 
market as a result of increased understanding of the health effects of 
probiotics and successful launches of tasty products.

the global market for probiotic foods had sales of about uSD 19 
billion in 2008, with growth of about 15 per cent. Studies show that 
the market is expected to grow at the same fast rate in the future. the 
global market for probiotic dietary supplements amounted to about 
uSD 1.8 billion. this market is also expected to grow by 10-15 per 
cent annually.

inDiViDuAl HeAltH A DriVinG ForCe
taking interest in one’s personal health is self-evident today. Pre-
ventative and individual self-care is a part of modern society. Many 
people can and want to take responsibility for their health through 
diet and exercise. this means that many consumers are open to new 
solutions to own health problems. new products, specially designed 
for these problems, age and lifestyle, are in increasing demand by 
curious and knowledgeable consumers.

neW reSeArCH
Probiotics has traditionally been applied within gastrointestinal 
health. the stomach is of great importance for the whole body’s 
well-being. research shows that about 70 per cent of the body im-
mune system is concentrated to the stomach and intestines and is 
affected to a great degree by the bacteria found there. based on 
several studies over the past five years, Probi has developed new 
probiotic products to strengthen the immune system. other research 
documents the health-enhancing effects of probiotics within such  
areas as allergies, skin conditions and cardiovascular diseases. 
new research will probably contribute to increased interest in pro-
biotics and strengthening probiotics’ influence also outside the tradi-
tional area of gastrointestinal health.

SubStAntiAl CoMPetition 
there are many players in the global probiotics market that also 
compete with companies that provide other ingredients that address 
the same needs or problems as probiotics. Competitors are found at 
all levels of the value chain. examples of probiotic ingredient com-
panies are the Danish companies Danisco and Chr. Hansen, which 
produce and sell probiotics to the same customer group as Probi. 
Sweden’s bioGaia and Finland’s Valio have exactly the same mixed 
business model as Probi and offer complete product concepts and 
applications to customers. Apart from these companies, major food 
and pharmaceutical companies such as Danone, Yakult and nestlé 
have their own probiotics research and production.

t H e  M A r K e t  F o r  P r o b i o t i C S
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inCreASinG GoVernMent reQuireMentS
the eFSA (european Food Safety Authority) is the european 
authority for food safety. the authority was established in 2002 and 
is responsible as an independent authority for providing scientific 
advice regarding possible risks in the food chain from producer 
to consumer. the eFSA performs assessment of the health effects 
of various food ingredients, including probiotics, for example and 
ensures that they are supported by scientific documentation. the 
eFSA is also charged with providing information to all concerned 
parties, including the authorities, the food industry and consumers. 
the eFSA issues recommendations with respect to health claims that 
may be permitted for various food ingredients and products within 
the eu, which can increase the product’s added value for both the 
producer and the consumer.

briGHt Future
the overall picture of the global market for probiotic foods and di-
etary supplements is positive. there is a basic interest for health that 
is expressed in part by knowledge and consumer-driven demand for 
products with health-enhancing effects. this means that probiotics 
has an opportunity to establish itself within new health areas as a 
result of new studies and scientific documentation. this creates op-
portunities for developing exciting products and offering consumers 
effective products that make them feel good.

reVenueS Per buSineSS AreA 2004-2009

reVenueS Per MArKet 2004-2009
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The Functional Food business area focuses on commercialisation of 
Probi’s probiotics by working with food companies to develop foods 
that provide beneficial health effects in addition to the product’s  
normal nutritional value.

During 2009, Probi together with Skånemejerier launched the 
world’s first probiotic 100 per cent natural fruit juice under the 
brand Bravo Friscus. The juice has a documented beneficial effect on  
the immune system in conjunction with colds. The launch now means 
that Probi is expanding its operations to the immune area, where 
there are substantial opportunities for further development of new 
products. Probi also extended the collaboration with its US business 
partner NextFoods, which during the spring expanded its product 
range with GoodBelly BigShot 50.

interest for good food with documented positive health effects is 
substantial around the world and demand is expected to continue 
increasing. there is a fundamentally positive view of probiotics and its 
health-enhancing effects. interest for probiotic products will probably 
increase, since new research results show that probiotics have health-
enhancing effects even outside the traditional gastrointestinal area. 
over recent years, the global market for probiotic food products has 
shown strong growth of about 15 per cent annually and is expected 
to continue growing at the same rate in the future.

north America and europe are prioritised markets for Probi within 
Functional Food. in europe, Sweden dominates and revenues con-
tinue to increase. the Japanese market has a long tradition of pro-
biotic foods. the market is dominated by Yakult, but is not presently 
prioritised by Probi.

nortH AMeriCA SHoWS StronG GroWtH
Despite the financial crisis, the north American market showed the 
strongest growth. the market grew by 20 per cent during 2008, and 
the positive trend continued during 2009. there is an underlying 
demand and great interest for probiotic products.

in comparison with the european and Japanese markets, the north 
American market is relatively immature with respect to probiotic 
products. this is because the market largely lacks a developed dairy 
culture that offers refined dairy products, such as yoghurt, hard and 
moulded cheese.

the French food company Danone has succeeded in creating a mar-
ket for probiotic products in north America. Danone has increased 
understanding of how probiotics functions and has developed the 
market primarily with the help of an internationally established  
yoghurt product called Activia, which is focused on gastrointestinal 
health.

Probiotics have also received support from various public opinion 
makers. Dr. Mehmet oz, who through his own tV show wants to 
increase health awareness in the uS, has a very positive view that 
probiotics will achieve a breakthrough in the market. in recent years, 
probiotics has also strengthened its position in the north American 
market, and many consumers are curious about the products.

At the same time as consumer interest for probiotics is increasing, 
there was some sluggishness during the past year due to postponed 
investment decisions. this was a direct consequence of the financial 
crisis and the resources required to launch new products and brands. 

F u n C t i o n A l  F o o D  b u S i n e S S  A r e A
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north America has a long tradition of consuming health products in 
the form of vitamins and minerals, rather than in foods, which is a 
challenge for all players in the food industry. However, growing 
consumer interest in combination with low penetration – about 10 
per cent of all consumers have knowledge of probiotics – creates 
substantial opportunities for tasty health products, particularly within 
gastrointestinal health.

terMinAtion WitH KrAFt FooDS
the partnership with Kraft Foods initiated in 2008 was terminated 
during 2009. Kraft decided to discontinue the liveActive brand 
in which Probi’s probiotic Lp299v was included in a muesli bar. 
the liveActive brand, which was Kraft’s initiative in gastrointestinal 
health, did not achieve the expected sales growth, and the products 
were withdrawn from the market. the launch took place in the mid-
dle of the uS recession with low market support, which was one of 
the reasons for Kraft Food’s decision. However, Probi sees the part-
nership with Kraft as a positive experience and as a clear confirma-
tion of quality in Probi’s market offering. 

At the same time, the partnership with nextFoods, which is an Amer-
ican food company with a focus on health products, was expanded 
having started in 2007. nextFoods currently sells probiotic fruit 
drinks under the brand Goodbelly in the uS market and expanded 
its product range during the spring with Goodbelly bigShot 50 with 
20 times higher concentration of Lp299v, compared with Goodbel-
ly or ProViva. the product is intended for consumers needing fast 
recovery after antibiotics treatment, for example, or travel-related 
stomach problems.

euroPe – trADition AnD neW tHinKinG
the european dairy tradition with manufacture of acidified milk 
products such as yoghurt, sour milk and cheese, means that probi-
otic food products are found with all large dairy producers, where 
well-known brands such as Activia and Actimel dominate the market.

Apart from the dairy products, a new product category – probiotic 
fruit drinks – has emerged over the past decade. this product cate-
gory is dominated by ProViva, which is a probiotic fruit drink with an 
oat base containing Lp299v. the ProViva product range is sold by 
Skånemejerier in Sweden and Finland. the product range includes 
about ten different flavours and several different package sizes and 
types of product. Sales over the past five years have increased by 
an average of 15per cent per year. During 2009, 25 million litres 
of ProViva were sold.

CuStoMer CASe: FroM reSeArCH reSultS to 
tHe WorlD’S FirSt ProbiotiC JuiCe For iMMune 
DeFenSe in 12 MontHS 

During 2008, Analyze & realize on assignment from Probi con-
ducted an extensive cold study in berlin with a combination of two 
probiotic strains, Lactobacillus plantarum Heal 9 and Lactobacillus 
parcasei 8700:2. the results of the study were clear. With this bac-
teria combination, the illness period was shorter and the symptoms 
fewer. the study created opportunities for Probi to develop an im-
mune concept, which the company chose to do with its business 
partner Skånemejerier. one year later, in September 2009, Skåne-
mejerier launched the world’s first probiotic 100-per cent natural 
fruit juice in the Swedish market with documented beneficial effects 
in the immune system in conjunction with colds.

“it is always a challenge to launch a new retail product. A tasty 
juice with beneficial effects on health has excellent prerequisites for 
becoming a success,” says bo Öhman, bravo brand manager at 
Skånemejerier.
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Q&A WitH JoHAn WAHlQuiSt, MArKetinG AnD 
SAleS MAnAGer, FunCtionAl FooD

How would you describe 2009?
it was an exciting year in which we together with our customers 
grew within existing product concepts. both ProViva and Good-
belly continue to develop positively. We also launched our new 
immune concept together with Skånemejerier under the bravo Fr-
iscus brand.

How do you view 2010 for your business area?
Work to expand sales internationally of both the new immune con-
cept and the gastrointestinal product is proceeding at full speed. 
We also have a very close partnership with Skånemejerier to  
ensure that we develop ProViva and bravo Friscus in Sweden and 
the nordic countries. During 2010, we will see new launches with-
in both ProViva and bravo Friscus.

What are the greatest risks and opportunities for the business area?
the greatest challenge for the entire industry is the eFSA’s pro-
tracted process relating to health claims for foods, which restricts 
product launches and creates uncertainty in the industry. At the 
same time, we believe that there are advantages to the eFSA’s 
stringent assessment criteria for a research-intensive company such 
as Probi, since products with high-quality scientific documentation 
have a better chance of getting health claims approved.

Is there anything special that you would like to point out in 2009?
Definitely our successful launch of bravo Friscus, where we so 
quickly transformed our research into a new and unique retail 
product.

What do you find best about working in this business area?
the challenge and the joy of working with food is that everyone is 
concerned about food. At the same time, we see increased interest 
and need for new, healthy foods.

lAunCH oF tHe WorlD’S FirSt ProbiotiC JuiCe For tHe 
iMMune SYSteM
even in europe, probiotics has primarily been associated with 
gastrointestinal health. During autumn 2009, however, Probi and 
Skånemejerier launched a new probiotic juice with documented 
beneficial effect on the immune system under the brand bravo Friscus.

Several years’ research at Probi resulted in a combination of two 
bacteria strains that have positive effects on the immune system 
in connection with colds. A number of studies and clinical tests 
were performed and evaluated to identify the optimal combina-
tion of the two probiotic strains Lactobacillus plantarum Heal 9 and 
Lactobacillus parcasei 8700:2.

through its unique bacteria combination, bravo Friscus has a pre-
ventative effect against colds and provides relief of cold symptoms 
and shorter sickness periods.

the Friscus brand is owned by Probi, and the juice is included in 
Skånemejerier’s bravo product range. bravo Friscus was launched in 
two flavours, orange/acerola and apple/cranberry in the Swedish 
market. bravo is the nordic region’s largest brand in the juice market 
and contains 100 per cent natural fruit juice.

Probi’S StrAteGY AnD oFFerinG
Probi’s strategy is to develop new products and solutions for the mar-
ket. this often takes place with partners. Within Functional Foods, 
Probi focuses on licensing both bacteria and various product con-
cepts for food applications. these partnerships often create oppor-
tunities for new products in the range or major sales volumes. one 
example of this type of partnership is nextFoods, which resulted in 
an opportunity for Probi to repeat the success of ProViva in the north 
American market with the Goodbelly product range.

Probi works constantly to improve its offering to customers and con-
sumers. this work includes new applications for probiotic bacteria 
that are suitable for food products outside the cool chain.

bravo Friscus is one example of how Probi’s offering has been de-
veloped over time. bravo Friscus contains a combination of bacteria 
that strengthens the immune system and can be used in different 
product concepts. this means that Probi has expanded its offering 
from being limited to gastrointestinal health to include the immune 
system. Friscus is also Probi’s own brand, which means that Probi 
has taken an additional step from ingredient company to develop-
ing and launching own brands. this increases opportunities to build 
long-term value in Probi.
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The Dietary Supplements business area focuses on commerciali-
sation of Probi’s probiotics as a supplement to normal nutrition  
together with pharmaceutical companies and companies specialised 
in dietary supplements.

During 2009, Probi developed and strengthened its offering within 
dietary supplements. Partnerships developed positively, particular-
ly in Poland and the Baltic countries. Probi’s partner Institut Rosell 
signed a new contract for launch of Lp299v with Jarrow Formulas 
for launch of a dietary supplement in health stores in the US and with 
Merck KgaA at the beginning of 2010 for launch in an additional 
13 countries in South America. Together with Bringwell, Probi will 
launch two new products under its own brand in the Nordic market 
during 2010.

the global market for probiotic dietary supplements corresponds to 
about one tenth of the probiotic food market. the trend is expected 
to remain positive over the coming years, with growth estimated at 
10-15 per cent. Probi sees continued interest for probiotic dietary 
supplements globally among both established and new business 
partners, which opens the door for additional product launches and 
market establishments. With the development of new products within 
such indication areas as the immune system, there are new opportu-
nities to develop established partnerships, attract new partners and 
develop Probi’s business.

Probi currently has agreements within dietary supplements cover-
ing 40 countries in north and latin America, europe, Australia and 
South Africa.

nortH AMeriCA – StronG trADitionS
the north American market is the largest single market for dietary 
supplements. there is a long tradition of consuming dietary supple-
ments that lacks an equivalent in europe. the uS market for dietary 
supplements is significantly greater than the european. the largest 
players are GnC, Wyeth and Pharmavite, although all of the major 

pharmacy and food chains sell dietary supplements under their own 
brands. this means that there is also a great potential for probiotic 
dietary supplements. 

through the partnership with institut rosell, Probi’s dietary supple-
ment based on Lp299v will be launched during 2010 in uS health 
food stores. this distribution channel comprises about 7,000 stores 
in all states. the launch will take place in cooperation with the uS 
company Jarrow Formulas. the company is specialised in market-
ing and selling dietary supplements and health products that have 
scientifically documented effect. the intention is to market Lp299v 
primarily to consumers suffering from ibS, irritable bowel Syndrome. 
this group is estimated at about 55 million Americans. the launch 
will take place during the first quarter of 2010.

euroPe – DeVeloPMent DriVeS GroWtH
the european market is fragmented. At the same time, there are 
a number of large players, such as Merck. the company is one of 
the world’s oldest pharmaceuticals companies with a large product 
portfolio that includes probiotic dietary supplements, and there are a 
number of key markets. in addition, there are nationally strong play-
ers with a strong position in their individual markets.

Probi’s partnership with institut rosell means that Probi’s Lp299v is 
available for sale in, for example, countries as France, belgium and 
latin America under Merck’s brand biontransit. France is currently 
the largest single market for Probi’s dietary supplements within gas-
trointestinal health.

in addition to partnerships, Probi signs own agreements with nation-
ally leading players intended to increase growth and the company’s 
influence. During the preceding year, Probi began partnerships with 
Sanum Polska in Poland and with Proton Systems in the baltic coun-
tries. the agreement for the baltic countries includes eight individual 
markets. both of these partnerships developed very positively during 
2009.

D i e tA r Y  S u P P l e M e n t S  b u S i n e S S  A r e A
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lAunCH oF oWn brAnDS
together with bringwell, a leading nordic supplier of self-care prod-
ucts, Probi will launch dietary supplements during 2010 for gastroin-
testinal health and the immune system. the products will be marketed 
under Probi’s own brands ProbiFrisk and ProbiMage in the nordic 
market. bringwell’s Swedish subsidiary Green Medicine will launch 
the products in Sweden during the first half of 2010. thereafter, 
launches will follow in the other nordic markets during the autumn.

the dietary supplements will be marketed via pharmacies and health 
food stores. ProbiFrisk will be sold as a chewable tablet and Pro-
biMage as a capsule. this means that ProbiFrisk will be Probi’s first 
launch of a dietary supplement in the immune area and that Lp299v 
will be available as a dietary supplement for the first time in the 
Swedish and nordic markets.

lAunCHeS in lAtin AMeriCA
in the beginning of 2010, the partnership with institut rosell result-
ed in a new contract with Merck. Germany’s Merck will begin the 
launch during the first half of the year of Probi’s dietary supplement 
in a number of the 13 countries included in the contract. the prod-
uct, which was previously launched by Merck in Chile, will now also 

be introduced in pharmacies in the large latin American countries 
Mexico, Argentina and brazil under the biontransit brand.

Probi’S StrAteGY AnD oFFerinG
Probi’s strategy is to develop new products together with suitable 
partners and to increase the flexibility of its offering to customers. 
the ambition is to move higher in the value chain with the company’s 
partners and to move closer to the market.

the development and introduction of the own brands ProbiMage 
and ProbiFrisk are a part of this strategy. Prior to the launch of Probi-
Frisk, which is the first launch of an immune concept as a dietary 
supplement, Probi developed a chewable tablet with a fresh taste of 
lemon and vanilla. During 2009, the product was tested for stability 
and shelf life with good results, which is often the most critical phase 
in development of new probiotic products. Probi thus has a new 
product of high quality to offer the global market.

the development of own product concepts and launch of own brands 
is part of Probi’s business model. this means that the company may 
act more flexibly and independently under the right conditions for 
business in which Probi takes a large part of the responsibility.

Q&A WitH HÅKAn PeterSon, MArKetinG AnD 
SAleS MAnAGer, DietArY SuPPleMentS

How would you describe 2009?
initially, it was a very tough year with respect to new contracts.  
Potential customers postponed launches due to uncertainty in the 
market because of the global recession. nonetheless, we saw 
growth in the market, largely driven by existing customers and 
products containing Lp299v.

How do you view 2010 for your business area?
During 2010, we will launch ProbiFrisk and ProbiMage, our first 
own brands in dietary supplements. international interest for probi-
otics is strong, and ProbiFrisk opens a whole new market for Probi 
in the immune area.

What are the greatest risks and opportunities 
for the business area?
the eFSA process is central for continued development, also within 
dietary supplements. A positive effect of the process is that mar-
ket players to a greater extent want products with extensive scien-
tific documentation. that benefits Probi. We have also expanded 
our offering within dietary supplements with the immune product, 
which makes Probi more attractive as a partner.

Is there anything special that you would like to point out in 2009?
our contract with bringwell regarding the launch of ProbiFrisk in 
the form of a chewable tablet means that we are expanding our 
offering with respect to both indication area and product format.

What do you find best about working in this business area?
Working with products that increase people’s health and well-be-
ing is stimulating. We see increased interest for probiotic dietary 
supplements with scientific documentation. Probiotics will probably 
gain a stronger position in pace with research being able to show 
effects in other areas than gastrointestinal health and the immune 
system.
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CuStoMer CASe: FroM MArKet introDuCtion 
to reCoMMenDAtion bY GAStroenteroloGiStS 
in leSS tHAn A YeAr

in summer 2008, Probi signed a distribution agreement for a gas-
trointestinal product containing Lp299v with Sanum Polska ltd. this 
is a naturopathic drug company that markets scientifically docu-
mented products in the Polish market.

Probi’s partner has a strong network of more than 3,000 doctors 
and pharmacies, which contributed to the launch exceeding expec-
tations. in less than 12 months, the product established itself among 
the top probiotic dietary supplements in the market. this is the first 
and only probiotic product recommended by Polish gastroenterolo-
gists for treatment of ibS symptoms.

“We knew that we had a strong clinically documented product when 
we signed the contract. the recommendation from doctors strength-
ens our offering and will open eyes among new consumers,” says 
igor loniewski, MD, PhD and Chairman of Sanum Polska ltd.



26 Probi Ab AnnuAl rePort 2009

neW StuDieS
During 2009, several new clinical studies were initiated within Pro-
bi. the studies are taking place primarily within the fields of gastroin-
testinal health and the metabolic syndrome.

the research and development also handles regulatory matters, which 
means handling applications to the eFSA (european Food Safety  
Authority). this is the authority within the eu that assesses the quality of 
the underlying research and decides what health claims may be commu-
nicated. During 2009, extensive preparatory work was conducted to  
enable Probi to submit two unique applications during 2010 for 
health claims in the immune and gastrointestinal areas.

iMPortAnt For tHe MArKet
the rules for what health claims may be used in conjunction with 
various products have been changed since 2007, thus constituting 
a challenge for the entire probiotics industry to fully understand the 
new procedures that apply. this was something that took consider-
able time during 2009, but which is central from a business stand-
point. it is important that Probi is able to offer its customers products 
that are well-documented and that the health claims can be verified 
by official sources. this increases the probability of new contracts 
and may in the end also contribute to increased sales.

During 2010, Probi intends to submit applications to the eFSA re-
garding specific health claims in the areas of gastrointestinal health 
and the immune system under section 13.5. Probi has intentionally 
delayed submitting applications, since new indications were re-
ceived from the eFSA during 2009 in part regarding the require-
ments that they place on the application itself and in part how they 
interpret the requirements for scientific documentation on which the 
health claim is based. Probi considers that the company’s underlying 
clinical documentation within gastrointestinal health and the immune 
system is among the best in the industry, but this is no guarantee that 
the health claims will be approved.

eiGHt neW PAtentS
Probi received approval for an additional eight patents during the 
year in such countries as the uS, russia, China and india. this 
means that Probi at year-end 2009 had a total of 130 registered 
and approved patents around the world.

liFeStYle DiSeASeS
Probi is continuously developing the company’s product portfolio 
within the immune and gastrointestinal areas. A new research area 
is the metabolic syndrome, since an increasing number of people 
are suffering from lifestyle diseases, such as abdominal obesity,  
insulin resistance, which is often a precursor to type 2 diabetes, or 
high blood pressure. A goal during 2010 is to initiate a new clinical 
study in this area.

Probi has an experienced and skilled research team. the company’s 
most important success factor within research and development is to 
design and implement clinical studies with very high scientific qual-
ity that consistently achieve good results. the focus area in research 
during 2010 is to further strengthen the offering in the gastrointesti-
nal and immune areas with new clinical studies. Another ambition is 
to strengthen documentation with respect to children.

r e S e A r C H  A n D  D e V e l o P M e n t

Q&A WitH niKlAS lArSSon, reSeArCH MAnAGer

How would you describe 2009?
it was an intensive year during which we initiated a several clinical 
studies and focused strongly on regulatory activities.

How do you view 2010?
We hope to harvest the fruits of clinical studies from 2009. We 
will also focus on gastrointestinal health, the immune system and 
the metabolic syndrome and complete work with the regulatory 
activities.

What are the greatest risks for research and development?
We see it as a risk that the probiotics industry perceives the eFSA’s 
assessments as uncertain and complicated, despite the fact that we 
deliver solid data of high scientific quality.

Is there anything special that you would like to point out in 2009?
notable in 2009 was that previous research in the immune area 
now resulted not only in launches, such as bravo Friscus, but also 
a new partnership with bringwell for the launch of our product 
for gastrointestinal health and an immune-enhancing product as a 
dietary supplement.

What do you find best about working in this business area?
being a pioneer in probiotics research and conducting clinical stud-
ies at a very high level is highly motivating and exciting.
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Probi’s organisation and employees are characterised by the devel-
opment that the company has undergone in recent years. From being 
a typical research company, Probi achieved its commercial break-
through in 2008. this development was strengthened during 2009 
with the launch of such products as bravo Friscus and the dietary 
supplement offering with ProbiFrisk and ProbiMage.

Probi is a research-intensive organisation, but during recent years, 
increasingly greater resources have been invested in product and 
application development and marketing and sales.

Probi’S PerSonnel PoliCY
Probi strives to offer a dynamic environment for its employees in 
which the individual has great responsibility and significant develop-
ment opportunities. Working with products that result in people im-
proving their health and well-being is stimulating and involves great 
responsibility. Probi’s business is characterised by four clear values 
that together comprise a platform for the company, the business con-
cept and development.

Knowledge and competence
Knowledge and expertise help Probi to involve business partners, 
customers, consumers and employees.

Dedication
Working for Probi with health products entails great responsibility 
and commitment above the norm.

Credibility
Credibility in all areas is fundamental in order for Probi to be the 
natural choice for business partners, customers and consumers.

Curiosity
Probi is the result of a research discovery. Curiosity is a driving force 
for the company. Probi is always willing to try new approaches not 
only in research and development but also in the market.

FleXible AnD innoVAtiVe orGAniSAtion
Probi’s business model is based on networks and partnerships with 
a number of different stakeholders: customers, business partners and 
research institutions.

the network in which the various business partners take responsibil-
ity for various components, such as marketing, sales and distribu-
tion, has made it possible to leverage the opportunities inherent in 
a small, flexible and innovative organisation. the organisation is 
characterised by openness, short decision paths and a great entre-
preneurial ambition.

Probi has two business areas: Functional Food and Dietary Supple-
ments. behind these business areas there is a significant research 
and development department. Management consists of three per-
sons: the President, the CFo and a Marketing and Sales director.

Within each business area, there is a Marketing and Sales manager 
with a separate budget. Probi’s research and development organisa-
tion is headed by a research manager. research is closely linked to 
the market insofar as there is a dedicated product and application 
development team that is responsible for transforming research re-
sults into commercial products.

eXPertiSe reQuireS ContinuouS DeVeloPMent
For Probi, offering business partners and customers high expertise is 
essential for the company’s existence. in order to carry on the com-
pany’s research heritage and develop new products, it is essential 
that Probi offers exciting and challenging work assignments to attract 
and retain qualified employees.

During 2009, Probi conducted an ambitious skills development pro-
gramme with an external partner. this involved all employees and 
was dimensioned at the individual level in harmony with individually 
adapted development plans based on work assignments and func-
tion. the overall goal was to create prerequisites for long-term sus-
tainable efficiency in the organisation. Central concepts were clear 
and understandable goals, motivation and balance between work 
and private life. Furthermore, some employees are participating in a 
long-term mentorship programme.

FACtS About eMPloYeeS
the average number of employees during 2009 amounted to 19 
(17). Probi strives for an equal gender distribution, and of the total 
number of employees, 54 per cent (53) were women. on 31 Decem-
ber 2009, there were 22 (20) employees in the company. of the 
company’s employees, 91 per cent (90) have a university or college 
degree. the proportion with doctorates was 32 per cent (40).

Probi’s research and development organisation consists of 10 (9) 
employees, of whom 3 (3) work with regulatory Affairs and Quality 
Assurance. 5 (4) employees work within product and application 
development. researchers at Probi have experience from medicine, 
microbiology and biotechnology.

of the total number of employees, 4 (4) persons work with marketing 
and sales.

the average length of employment at Probi amounted to 4.4 (4.5) 
years.

o r G A n i S At i o n  A n D  e M P l o Y e e S



Probi Ab AnnuAl rePort 2009 29

AVerAGe nuMber oF eMPloYeeS HiGHeSt leVel oF eDuCAtion 

eMPloYeeS DiStributeD bY FunCtion

20

19

18

17

16

15
2004 2005 2006 2007 2008 2009

Doctorate 7
university degree 13
Secondary school certificate 2

Administration/finance 3
r&D 10
Marketing and Sales 4
Production and product 
development 5

AbSenCe Due to illneSS 
 
total absence 1.3%

of which more than 60 days of total sick leave 47.4%

KerStin HolMGren, Senior APPliCAtion SCientiSt
Kerstin has a Ph.D. in microbiology from lund technical university. She has worked with probiotics 
for 15 years, including positions with Chr. Hansen and Medipharm. Since autumn 2008, she has 
been working at Probi with product and application development. the challenge lies in developing 
opportunities to add probiotics to more foods than today. A milestone in this work was achieved with 
the development and launch of bravo Friscus, where Probi succeeded in overcoming the problems of 
adding probiotic bacteria to juice.

“A flexible company such as Probi offers many opportunities. An entrepreneurial spirit is encour-
aged, and you can contribute to all development steps in another manner than is the case with large 
companies.”

MArtin AntonSSon, 
ProDuCtion AnD APPliCAtion DeVeloPMent DireCtor
Martin has an M.Sc. in chemical technology and a Ph.D. in microbiology from lund technical 
university and has worked at Probi since 2002. He is responsible for product and application de-
velopment and production in the company. this means that he is responsible for the group that is the 
interface between research and customers or business partners. in addition to development of the 
stable strains for bravo Friscus, Martin’s group also developed a product for the dietary supplement 
market containing the same bacteria – as a chewable tablet – that will be launched in 2010 under 
the ProbiFrisk brand.

“Part of the explanation for Probi’s success is that we are still a small, innovative company that can 
get things done quickly. We maintain a high level of service towards our customers and potential 
customers, particularly with respect to application development.”

eMPloYee CoMMentS:

eMPloYee CoMMentS:
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P r o b i  A n D  t H e  e n V i r o n M e n t

During 2009, Probi conducted an environmental study with the help 
of an external party. the objective of the study was to identify, quan-
tify and evaluate the company’s direct and indirect environmental 
impact, as well as the environmental legislation that affects opera-
tions. Areas that were surveyed included goods transport, personal 
transport, consumable materials, use of chemicals, own production, 
energy consumption and waste management. the study provides a 
foundation for decisions regarding Probi’s continued work to intro-
duce an environmental management system.

the environmental study showed that Probi’s operations affected the 
environment to only a limited extent. the company has no high-vol-

ume production and production consists of natural raw materials for 
the food industry. Within laboratory operations, consumable items 
and chemicals are used. this is part of normal laboratory work and, 
in certain cases, is difficult to eliminate or replace. Probi will conduct 
a review of the suppliers used to determine if there are more environ-
mentally friendly alternatives.

based on the results of the environmental study, Probi will formulate 
an environmental policy and introduce an environmental manage-
ment system during 2010. this system will contain relevant and 
measurable goals that will enable continuous evaluation of Probi’s 
environmental work. the environmental management system will  
focus on the most important environmental aspects identified in the 
2009 study:

•	 Waste management
•	 Personal transport
•	 energy consumption
•	 Chemicals handling

in the environmental study, it was concluded that Probi’s handling of 
chemicals complies with prevailing regulations and legislation with 
respect to storage and waste management.

Sofie Forsman, Environmental Manager
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F i V e - Y e A r  S u M M A r Y

SeK (000) 2009 2008 2007 2006 2005

Income statement in summary

net sales 65,466 67,959 43,568 37,215 27,236

total operating revenue 66,230 69,362 44,656 38,417 27,666

total operating expenses -52,421 -59,123 -39,474 -43,824 -37,165

operating income 13,809 10,239 5,182 -5,407 -9,499

income after financial items 14,662 12,426 6,427 -4,834 -8,833

Net income for the year 10,751 7,995 24,528 -4,834 -8,833

total shareholders’ equity 104,007 103,256 95,261 70,733 75,567

Cash and cash equivalents 71,707 61,342 47,420 34,436 39,702

Key ratios Definition 2009 2008 2007 2006 2005

equity/assets ratio, % 1 94.0 92.6 91.9 85.9 91.1

Debt/equity ratio, % 2 0.0 0.0 0.0 5.1 4.8

return on capital employed, % 3 14.3 12.5 7.6 -6.1 -10.4

return on equity, % 4 13.5 12.5 7.7 -6.6 -11.0

Acid-test ratio, % 5 1,152.0 870.0 645.0 589.0 1,161.0

Share of research costs in operating revenue, % 22 25 31 40 56

Average number of employees 19 17 18 18 18

1. Shareholders’ equity as a percentage of the balance-sheet total.
2. interest-bearing liabilities as a percentage of shareholders’ equity.
3. operating income plus financial income as a percentage of the average balance-sheet total less non-interest-bearing liabilities and provisions.
4. Profit before tax as a percentage of the average shareholders’ equity.
5. total current assets, excluding inventories, as a percentage of current liabilities.
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P r o b i  A b  ( p u b l )  Å r S r e D o V i S n i n G  2 0 0 9
P ro b i  A b  ( p u b l )  A n n uA l  r e P o rt  20 0 9
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CASH FloW AnD FinAnCiAl PoSition
Cash flow for the year was MSeK 10.4 (13.9) and cash and cash 
equivalents at the end of the period amounted to MSeK 71.7 (61.3). 
the decrease in cash flow was due to the increase of MSeK 3.9 in 
investments in fixed assets, compared with the preceding year. the 
divestment of Probi’s production unit in Sösdala had a positive im-
pact of MSeK 4.2 on cash flow in 2008.  Cash flow from operating 
activities was MSeK 17.7 (13.1). 

investments in intangible fixed assets during the year amounted to 
MSeK 5.6 (3.0), of which MSeK 2.0 (1.9) related to patents and 
MSeK 3.6 (1.1) to capitalised development costs. investments in 
tangible fixed assets during the year amounted to MSeK 1.8 (0.5). 

Probi invests in prioritised research and development projects to 
secure long-term growth. the share of r&D costs of overall costs, 
excluding raw materials, inventories, goods for resale and deprecia-
tion, was 35 per cent for the year (43). this share increases to 40 
per cent if the capitalised development costs during the year were 
included. 

At 31 December 2009, the company’s accumulated tax loss car-
ryforwards was MSeK 37.1 (52.0). Probi’s board of Directors made 
the assessment that earnings and cash flow from operating activities 
will be positive in the future, therefore, the deferred tax assets of 
MSeK 9.8 (13.7) has been recognised in full.

there are no unrecognised commitments in relation to former board 
Members or senior executives. in 2009, the company was not in-
volved in any legal disputes.

SeGMent inForMAtion

GenerAl inForMAtion
Probi’s business operations are organised into two business seg-
ments. Functional Food and Dietary Supplements, with separate 
managers of operations. the Functional Food segment focuses on 
commercialising Probi’s probiotics together with food companies to 
market food that has positive health benefits in addition to the nor-
mal nutritional value. the Dietary Supplements segment focuses on 
commercialising Probi’s probiotics together with dietary supplements 
companies to market products intended to supplement normal diet. 
there are no business transactions between the various segments. 

FunCtionAl FooD
revenue from Functional Food increased 4 per cent during the year, 
compared with 2008, if revenues from Kraft were excluded. the 
sales trend for ProViva remained positive during 2009 and Probi’s 
royalty revenues from ProViva during the year increased 7 per cent 
to MSeK 37.9 (35.3). 

During the autumn, Probi and Skånemejerier launched a new pro-
biotic juice under the Friscus brand, which is owned by Probi. the 
juice is included in Skånemejerier’s bravo range and was launched 

A D M i n i S t r At i o n  r e P o r t

the board of Directors and Ceo of Probi Aktiebolag (publ), with its 
registered office in lund, Sweden, Corporate registration number 
556417-7540, hereby present the annual accounts and consolidat-
ed financial statements for 2009.
Address: ideon Gamma 1, Se-223 70 lund, Sweden.

Probi’s shares are listed on the nASDAQ oMX nordic exchange 
Stockholm.

Probi was founded in 1991 and is a leading player in probiotics 
research and the development of effective, well-documented probiot-
ics. the company’s research is conducted using living microorgan-
isms, resulting in scientifically proven health benefits. the fields of 
research include gastrointestinal health, immunology, the metabolic 
syndrome and stress and performance recovery. Probi’s customers 
include leading companies in the field of functional food and dietary 
supplements. 

net SAleS AnD reSultS
Probi’s net sales for the year amounted to MSeK 65.5 (68.0), down 
4 per cent. 

net sales in Functional Food declined MSeK 6.0 to MSeK 49.5 
(55.5). During 2008, Probi had extensive raw material deliveries 
to Kraft in conjunction with the launch of the liveActive muesli bars. 
the cooperation with Kraft was terminated during the second quarter 
of 2009 and a non-recurring income of MSeK 5.4 was recognised 
in this connection. if the revenues from Kraft were excluded for both 
years, net sales in Functional Foods would have increased 6 per 
cent. this is primarily due to the increase in royalty revenue from 
ProViva during the year. 

net sales in the Dietary Supplements business area increased 28 
per cent to MSeK 15.9 (12.4), due primarily to deliveries to Sanum 
Polska and Proton Systems, with whom Probi had signed agreements 
in 2008. Deliveries to these two customers amounted to MSeK 5.1 
in 2009. 

total operating expenses during the year declined to MSeK 52.4 
(59.1). the decrease of MSeK 6.7 was mainly due to high product 
costs in 2008 in conjunction with raw material deliveries to Kraft. 
Costs for remuneration of employees increased by MSeK 2.0, since 
the average number of employees increased from 17 to 19 during 
the year. 

operating income increased from MSeK 10.2 to MSeK 13.8. Profit 
after tax for the year totalled MSeK 10.8 (8.0). 

tax expenses for the year totalled MSeK 3.9 (4.4). this does not 
involve any liquidity effect, since recognised tax is offset against 
deferred tax assets from previous years’ loss carryforwards. 

Comprehensive income per share amounted to SeK 1.15 (0.85) for 
the year, an increase of 35 per cent. 
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in two flavours, orange and apple, in the Swedish market. bravo 
is the largest brand in the juice market in the nordic region and 
contains 100 per cent natural fruit juice. the launch is a result of 
several years’ research at Probi, which resulted in a combination 
of two bacteria strains that demonstrated positive effects on the im-
mune system in connection with colds. A number of tests and clinical 
studies were conducted and evaluated to identify the best bacteria, 
Lactobacillus Plantarum Heal 9 and Lactobacillus paracasei 8700:2, 
and to demonstrate the health benefits of the combination. 

Since 2008, nextFoods has been selling GoodBelly and GoodBelly 
Plus probiotic fruit drinks, based on Probi’s Lp299v bacteria, in the 
uS market. the range was further expanded during 2009 with the 
launch of GoodBelly BigShot 50, which is a chilled fruit drink that 
contains 20 times higher concentration of Lp299v than the corre-
sponding amount of GoodBelly or ProViva. the product is intended 
for consumers that need rapid recovery after, for example, antibiotic 
treatment or travel-related gastrointestinal problems. 

in June 2008, Kraft Foods launched muesli bars containing Probi’s 
probiotics. the products were launched under the liveActive brand, 
which comprises several product categories and represents Kraft’s 
programme within gastrointestinal health. the total sales trend for 
liveActive fell short of Kraft’s expectations and the range was with-
drawn from the market. this means that liveActive probiotic muesli 
bars are no longer sold, resulting in the termination of the supply 
agreement with Probi. in conjunction with this, Kraft paid an agreed 
non-recurring sum of MSeK 5.4 to Probi. this was recognised as 
revenue in its entirety and had a positive impact on both revenue 
and profits for 2009. 

Probiotics are one of the main growth markets in health foods. this 
creates excellent prerequisites for attracting companies interested in 
expanding their range of probiotic products. interest in probiotics 
among major food companies remains high and discussions are be-
ing held with a number of potential partners in this area. 

DietArY SuPPleMentS
Dietary Supplements’ revenues increased 30 per cent during the 
year to MSeK 16.2 (12.5), of which royalties accounted for 40 per 
cent (53). 

the revenue increase was due to product sales, while royalty rev-
enues, for which institut rosell accounted for the majority, remained 
at the same level as 2008. the increased product sales were largely 
due to agreements signed over the past number of years by Probi 
directly with partners and distributors within the Dietary Supplements 
segment. the objective was to increase revenue and profitability and 
to rapidly increase the number of markets. the main share of the in-
crease in 2009 was from agreements signed with Proton System and 
Sanum Polska in 2008. total deliveries to these customers amounted 
to MSeK 5.1 (1.9). Volumes to Health World in Australia also in-
creased and are 16 per cent higher than 2008. 

in December, Probi signed a long-term partnership agreement with 
Swedish bringwell, pertaining to the launch of Probi’s dietary supple-
ment for the immune system and gastrointestinal health in the nordic 

market. bringwell is the leading supplier of self-care products in the 
nordic region and the agreement will represent Probi’s first launch 
of a dietary supplement within the immunology area. the launch will 
commence in Sweden during the first half of 2010, followed by the 
rest of the nordic market during the third quarter of 2010. the prod-
ucts will be marketed through pharmacies and health food stores 
under Probi’s proprietary brands ProbiFrisk and ProbiMage. Probi-
Frisk will be sold as a chewing tablet and ProbiMage as a capsule. 

the number of geographic markets included in Probi’s cooperation 
with institut rosell with respect to products for gastrointestinal health 
was expanded. in December, institut rosell signed an agreement that 
provides Jarrow Formulas the rights to sell a dietary supplement for 
gastrointestinal health based on Probi’s Lp299v bacteria, exclusively 
in health food channels in the uS. During the first quarter, the prod-
uct will be launched in this market, which comprises about 7,000 
health food stores. 

After the end of the period, Probi also reported that institut rosell 
signed an agreement that provides the German pharmaceutical 
company, Merck KgaA, exclusive rights to sell dietary supplements 
based on Lp299v in 14 latin American countries. the product will 
be sold in pharmacies and the first launches are scheduled for the 
second half of 2010. the number of markets will gradually increase 
as approvals are received from regulatory authorities in the 13 coun-
tries covered by the agreement.  

negotiations are in progress with a number of potential partners in 
different markets with respect to both gastrointestinal and immunol-
ogy products. 

reSeArCH AnD DeVeloPMent
in 2009, several new pre-clinical and clinical studies were initiated 
by Probi. the studies focused primarily on gastrointestinal health and 
metabolic syndrome areas. the studies were conducted mainly to 
further strengthen the scientific documentation for existing products 
and to establish a basis for potential new products. 

During the fourth quarter, Probi’s previously presented Swedish 
common-cold survey underwent a careful statistical analysis. the 
analysis showed that – in addition to reducing the number of sick 
days – the combination of Lactobacillus plantarum HEAL 9 and Lacto-
bacillus paracasei 8700:2 had a statistically significant preventive 
effect against colds and thus reduced the risk of contracting a cold. 
According to Probi’s standard procedures, the study will be sent for 
publication in a scientific journal in 2010. 

in 2009, Probi also initiated a long-term project to further improve 
its offering to customers primarily in the food industry. this project 
comprises the development of new formulations for the company’s 
probiotic bacteria that are suitable in food applications outside the 
cool chain and can also further improve the shelf-life of dietary sup-
plement products. 

During 2009, Probi invested major resources in preparing its main 
applications for health claims within gastrointestinal health and im-
munology under Article 13.5 of the european Food Safety Authority 
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(eFSA). the applications will be submitted to the eFSA in 2010. 
Probi is of the opinion that the company’s applications are substanti-
ated with clinical data that is among the best in the industry and, 
consequently, has an optimistic view of receiving approval for its 
health claims from the eFSA. However, there is significant uncer-
tainty at Probi and among other leading players in the global market 
pertaining to this issue. the eFSA has adopted a highly restrictive 
attitude with respect to the approval of health claims. this pertains to 
all types of food-classed health products and to date, no applications 
regarding probiotics have been approved. 

Probi has intentionally delayed submitting applications, since new in-
dications were received from the eFSA during 2009 in part regard-
ing the requirements that they place on the application itself and in 
part how they interpret the requirements for scientific documentation 
on which the health claim is based.

the eFSA’s publication of the final version of the so-called 13.1 list, 
containing approved health claims of a more general nature, has 
been delayed and it is doubtful whether it will include any approvals 
for probiotics. 

With respect to Probi’s health claim application for improved iron 
intake, the european Commission decided in the fourth quarter not 
to amend the negative statement made earlier by the eFSA. Probi 
will initiate further contact with the eFSA and the Commission on 
this issue, since there are still uncertainties in the eFSA’s statement. 
the Commission’s decision has no direct impact on any of Probi’s 
current products and is considered to have very limited impact on 
future sales potential. the sale of ProViva Female, which accounts 
for a small portion of the brand’s total sales, will not be impacted by 
the Commission’s decision, since it is classified as foods prepared 
for particular nutritional purposes (PArnutS), which is not covered 
by eFSA’s rules and regulations for health claims. 

PerSonnel
At year-end, Probi had 22 employees, of whom 13 were women 
and 9 were men. the average number of employees during the year 
was 19 (17). of the company’s employees, 7 (8) have defended 
their doctoral thesis.

During 2009, Probi’s organisation was strengthened with the re-
cruitment of a new Quality Assurance Manager. in addition, a food 
chemist and a molecular biologist have joined Probi’s research and 
Development organisation.  

oWnerSHiP
At 31 December 2009, Probi had 4,463 (4,500) shareholders ac-
cording to euroclear Sweden Ab. the company currently has no 
outstanding convertible loans or any outstanding warrants.

eVentS AFter tHe bAlAnCe-SHeet DAte
After the end of the period, Probi reported that institut rosell signed 
an agreement that provides the German pharmaceutical company, 
Merck KgaA, exclusive rights to sell, through pharmacies, dietary 
supplements based on Lp299v in 13 latin American countries. the 

product will be sold in pharmacies, and the first launches have been 
scheduled for the second half of 2010. the number of markets will 
increase gradually as approvals are received from regulatory bodies 
in the countries covered by the agreement. 

no other significant events took place after balance-sheet date.

riSKS AnD unCertAintieS
through its business operations, Probi is exposed to different types of 
risks. Work is conducted continuously within the company to identify 
and evaluate these risks. this work results in a risk Management 
Policy that is updated at least once a year. Probi thus has a clear pic-
ture of what the risks are and how they can be managed to minimise 
the negative effects on the company’s business and development.

Contracts with selected strategic business partners
Probi has strategic partnerships and contracts with a number of 
selected partners. these partners are expected to contribute to  
increased revenues in the future. Should one or more of these part-
nerships be terminated, it would have a negative impact on Probi’s 
revenues, earnings and financial position. royalty revenues from 
Skånemejerier accounted for 58 per cent (51) of Probi’s revenues 
in 2009.

Key persons and employees
Probi is dependent on a few key employees and specialists and the 
expertise that they possess. the company’s future development is 
strongly dependent on being able to retain employees and recruit 
new employees with the required expertise.

Strategic research partnerships
in additional to internal expertise, a large part of Probi’s research 
is based on partnerships with external Swedish and international 
researchers. research partnerships with external partners are an  
important part of Probi’s business model. However, there is no guar-
antee that these partnerships will result in new discoveries or that 
Probi will obtain exclusive rights to any results.

Regulatory risks
requirements and regulations regarding the use of health claims are 
constantly being made more stringent. Since 1 July 2007, nutritional 
and health claims are regulated by an eu directive (1924/2006) 
that applies to all eu countries. this means that all applications for 
new health claims must be approved by the eFSA (european Food 
Safety Authority). the eFSA has thus far taken a very restrictive po-
sition with respect to approval of health claims. this applies to all 
food-classed health products. up until 2009, no applications relat-
ing to probiotics were approved, resulting in significant uncertainty 
for both Probi and other leading players in the world market.

During 2009, Probi prepared its main applications for health claims 
in gastrointestinal health and immune system. the applications will 
be submitted to the eFSA during 2010. Probi considers that the com-
pany’s applications are supported by clinical data that is among the 
best in the industry, but this is no guarantee that the health claims will 
be approved by the eFSA.
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Documentation and patent protection
Probi’s continued commercial success is largely dependent on con-
tinued successful research and its ability to protect future revenue 
streams with extensive patent protection. Probi can see increased 
activity and interest, as well as new regulations, in the probiotics 
area. it is thus important that approved patents can be maintained 
and that new products and applications can be patented.

Product liability
Probi’s insurance programme includes product liability protection in 
an extent that the board of Directors deems motivated given the type 
of business that Probi conducts. However, Probi’s business may give 
rise to damage claims that are not covered by the insurance. Should 
this occur, it would have a negative impact on Probi’s earnings and 
financial position.

Financial risks
Probi’s business entails various types of financial risks. Sharp and un-
foreseen changes in exchange rates, interest rates and raw materials 
prices, for example, may affect Probi’s financial position and earn-
ings. these risks are monitored constantly, and each year the board 
of Directors revises and approves Probi’s finance policy, which 
describes management of the financial risks. in its current scope, 
Probi’s business is not dependent on external financing via the credit 
market, and the company has no interest-bearing liabilities. each 
year, Probi performs impairment tests relating to patents, goodwill, 
licensing and similar rights. For further information on financial risks, 
refer to note 3 “Financial risks.” 

Future DeVeloPMent
Probi’s business concept is based on research and development, 
patenting and documentation of probiotic bacteria and product con-
cepts and the production of probiotic bacteria. Probi offers licenses 
to companies that produce, distribute and market products based on 
Probi’s patented bacteria and product concepts. the company will 
continue its activities in accordance with the established plan. Probi 
expects that earnings and cash flow from operating activities will be 
positive in 2010.

enVironMentAl iMPACt
During 2009, Probi conducted an environmental study with the help 
of an external party. the objective of the study was to identify, quan-
tify and evaluate the company’s direct and indirect environmental 
impact, as well as the environmental legislation that affects opera-
tions. Areas that were surveyed included goods transport, personal 
transport, consumable materials, use of chemicals, own production, 
energy consumption and waste management. the environmental 
study showed that Probi’s operations affected the environment to 
only a limited extent.

based on the results of the environmental study, Probi will formulate 
an environmental policy and introduce an environmental manage-
ment system during 2010. this system will contain relevant and 
measurable goals that will enable continuous evaluation of Probi’s 
environmental work. the environmental management system will  
focus on the most important environmental aspects identified in the 
2009 study:

•	 Waste management
•	 Personal transport
•	 energy consumption
•	 Chemicals handling

in the environmental study, it was concluded that Probi’s handling of 
chemicals complies with prevailing regulations and legislation with 
respect to storage and waste management.

the Group conducts no operations that require permits according to 
the environmental Code. 

SubSiDiArieS
Probi Ab has two wholly owned subsidiaries, Probi Food Ab and 
Probi Feed Ab. both companies are dormant.

ProPoSeD AlloCAtion oF ProFit in 
tHe PArent CoMPAnY
the following profits in the Parent Company are at the disposal of 
the AGM (tSeK):

Profit brought forward  32,523
Profit for the year  10,751
Total  43,274

the board of Directors and Ceo propose that profits at the disposal 
of the Annual General Meeting be allocated as follows: 

that a dividend of SeK 0.50 per share 
be paid to shareholders  4,683
to be carried forward  38,591
Total  43,274

the Group’s accumulated loss totalled tSeK 30,110 according to 
the consolidated balance sheet. 

the board of Directors anticipate a continued positive trend in 2010. 
the board’s assessment is that the proposed dividend will not pre-
vent the company from fulfilling its commitments in the short or long 
term, or implementing the necessary investments. 
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F i n A n C i A l  S tAt e M e n t S

StAteMent oF CoMPreHenSiVe inCoMe

               Group                Parent Company

Currency: tSeK note 2009 2008 2009 2008

operating revenue

net sales 6 65,466 67,959 65,466 67,959

other revenue 764 1,403 764 1,403

Total operating revenue 5, 28 66,230 69,362 66,230 69,362

Operating expenses

Change in inventories -437 -34 -437 -34

raw materials and consumables -176 -156 -176 -156

Goods for resale -4,481 -12,966 -4,481 -12,966

employee benefit expenses 9 -19,447 -17,454 -19,447 -17,454

other external costs 7, 8 -22,735 -23,386 -22,735 -23,386

Depreciation and impairment of fixed assets 10, 16, 17, 
18, 19

-5,114 -5,029 -5,114 -5,029

other operating expenses -31 -98 -31 -98

Total operating expenses -52,421 -59,123 -52,421 -59,123

Operating income 13,809 10,239 13,809 10,239

Result from financial investments

Financial income 11 1,282 2,195 1,282 2,195

Financial expenses 11 -429 -8 -429 -8

Total result from financial investments 853 2,187 853 2,187

Profit before tax 14,662 12,426 14,662 12,426

tax on profit for the year 12 -3,911 -4,431 -3,911 -4,431

Income for the year 10,751 7,995 10,751 7,995

other comprehensive income - - - -

Total comprehensive income for the year 10,751 7,995 10,751 7,995

number of shares 9,365,300 9,365,300

earnings per share based on comprehensive income 
before and after dilution, SeK 

1.15 0.85

income for the year and comprehensive income are attributable in their entirety to the Parent Company’s shareholders. 
the company currently has no outstanding convertible loans or outstanding warrants.
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ConSoliDAteD StAteMent oF FinAnCiAl PoSition 

ASSetS (note 5)

Currency: tSeK note 2009 2008

Fixed assets

intangible fixed assets 15, 16, 17  23,524 22,426

tangible fixed assets 18, 19 2,752 1,705

Deferred tax assets 13 9,759 13,670

Total fixed assets 36,035 37,801

Current assets

inventories 1,238 1,621

Accounts receivable 21 10,679 6,598

other current receivables 115 19

Prepaid expenses and accrued income 22 1,528 4,161

Cash and cash equivalents 23 71,707 61,342

Total current assets 85,267 73,741

Total assets 121,302 111,542

eQuitY AnD liAbilitieS (note 5)

Currency: tSeK note 2009 2008

Equity 24

Share capital 46,827 46,827

other contributions received 97,290 97,290

loss brought forward -30,110 -40,861

Total equity 114,007 103,256

Current liabilities

Accounts payable - trade 3,623 3,266

other current liabilities 1,925 2,653

Accrued expenses and deferred income 26 1,747 2,367

Total current liabilities 7,295 8,286

Total equity and liabilities 121,302 111,542
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PArent CoMPAnY StAteMent oF FinAnCiAl PoSition

ASSetS (note 5)

Currency: tSeK note 2009 2008

Fixed assets

intangible fixed assets 15, 16 20,762 19,664

tangible fixed assets 18, 19 2,752 1,705

Participations in Group companies 20 4,031 4,031

Deferred tax assets 13 9,759 13,670

Total fixed assets 37,304 39,070

Current assets

inventories 1,238 1,621

Accounts receivable – trade 21 10,679 6,598

other current receivables 115 19

Prepaid expenses and accrued income 22 1,528 4,161

Cash and cash equivalents 23 71,707 61,342

Total current assets 85,267 73,741

Total assets 122,571 112,811

eQuitY AnD liAbilitieS (note 5)

Currency: tSeK note 2009 2008

Equity 24

Restricted equity

Share capital 46,827 46,827

Statutory reserve 21,140 21,140

Total restricted equity 67,967 67,967

Non-restricted equity

income brought forward 32,523 24,528

income for the year 10,751 7,995

Total non-restricted equity 43,274 32,523

Total equity 111,241 100,490

Long-term liabilities

liabilities to Group companies 4,035 4,035

Total long-term liabilities 25 4,035 4,035

Current liabilities

Accounts payable - trade 3,623 3,266

other current liabilities 1,925 2,653

Accrued expenses and deferred income 26 1,747 2,367

Total current liabilities 7,295 8,286

Total equity and liabilities 122,571 112,811
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CHAnGeS in SHAreHolDerS’ eQuitY – GrouP 

CHAnGeS in SHAreHolDerS’ eQuitY – PArent CoMPAnY

Currency: tSeK Share capital other contributions received loss brought forward total equity

Opening balance, 1 Jan 2008 46,827 97,290 -48,856 95,261

income for the year - - 7,995 7,995

other comprehensive income - - - -

Total comprehensive income - - 7,995 7,995

transactions with shareholders - - - -

Opening balance, 1 Jan 2009 46,827 97,290 -40,861 103,256

income for the year - - 10,751 10,751

other comprehensive income - - - -

Total comprehensive income - - 10,751 10,751

transactions with shareholders - - - -

Closing balance, 31 Dec 2009 46,827 97,290 -30,110 114,007

income for the year and comprehensive income are attributable in their entirety to the Parent Company’s shareholders.

Currency: tSeK Share capital Statutory reserve non-restricted equity total equity

Opening balance, 1 Jan 2008 46,827 21,140 24,528 92,495

income for the year - - 7,995 7,995

Opening balance, 1 Jan 2009 46,827 21,140 32,523 100,490

income for the year - - 10,751 10,751

Closing balance, 31 Dec 2009 46,827 21,140 43,274 111,241

there are a total of 9,365,300 shares, each with a quotient value of SeK 5 per share. 
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S tAt e M e n t  o F  C A S H  F l o W S

note                 Group                Parent Company

Currency: tSeK 2009 2008 2009 2008

Operating activities

income before tax 14,662 12,426 14,662 12,426

Depreciation/amortisation 5,114 5,029 5,114 5,029

Disposals of tangible fixed assets - 98 - 98

Capital gains from disposal of tangible fixed assets 31 -559 31 -559

Cash flow from operating activities before 
changes in working capital 

19,807 16,994 19,807 16,994

Change in inventories 382 34 382 34

Change in operating receivables -1,544 -3,760 -1,544 -3,760

Change in operating liabilities -991 -155 -991 -155

Cash flow from operating activities 17,654 13,113 17,654 13,113

Investing activities

Acquisition of intangible fixed assets -5,566 -2,975 -5,566 -2,975

Acquisition of tangible fixed assets -1,813 -463 -1,813 -463

Disposal of tangible fixed assets 90 4,247 90 4,247

Cash flow from investing activities -7,289 809 -7,289 809

Financing activities

Cash flow from financing activities - - - -

Change in cash and cash equivalents 23 10,365 13,922 10,365 13,922

Cash and cash equivalents at the beginning of the year 61,342 47,420 61,342 47,420

Cash and cash equivalents at year-end 71,707 61,342 71,707 61,342

interest paid and received 2009 2008 2009 2008

interest income according to profit and loss 552 2,058 552 2,058

interest expenses according to profit and loss -1 -8 -1 -8

no prepaid or accrued interest effects have an impact on interest income and interest expenses recognised above.
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n o t e S  t o  t H e  C o n S o l i D At e D 
F i n A n C i A l  S tAt e M e n t S

note 1 GenerAl inForMAtion
Probi Aktiebolag (publ), with its registered offices in lund, Sweden, 
was founded in 1991 and is a leading player in the field of probiotic 
research and development of effective, well-documented probiotics.

the company’s research relates to living microorganisms with scien-
tifically proven health benefits. the main fields of research include 
the gastrointestinal area, immunology, the metabolic syndrome, as 
well as stress and performance recovery. Probi’s customers include 
leading companies in the functional food and dietary supplements 
business areas.

the Group comprises the Parent Company, Probi Ab, and two dor-
mant subsidiaries, Probi Food Ab and Probi Feed Ab. Probi’s shares 
are listed on the nASDAQ oMX Stockholm.

these consolidated accounts were approved by the board of Direc-
tors for publication on 8 March 2010.

note 2 ACCountinG AnD MeASureMent PoliCieS 
the consolidated financial statements have been prepared in  
accordance with the Swedish Annual Accounts Act, rFr 1.2, Supple-
mentary accounting regulations for Groups as well as the internation-
al Financial reporting Standards (iFrS) and interpretations issued 
by the international Financial reporting interpretations Committee 
(iFriC), approved by the european Commission.

the preparation of financial statements in accordance with iFrS  
requires the use of a number of important assessments and estima-
tions for accounting purposes. Furthermore, management is required 
to make certain estimates when applying the Group’s accounting 
policies. Areas requiring a high degree of assessment that are com-
plex, or areas in which assumptions and estimates are of significant 
importance for the consolidated financial statements, are specified 
in note 4.

New and revised standards applied by the Group 
the following new and revised iFrS have been applied by Probi 
from 1 January 2009.
•	 iAS 1 (revised), “Presentation of Financial Statements”. the  

revised standard will prohibit the presentation of income and 
expense items (meaning changes in shareholders’ equity that 
do not pertain to transactions with shareholders) in the state-
ment of changes in equity and will require that “changes in 
equity that do not pertain to transactions with shareholders” 
be recognised separately from changes in equity pertaining to 
transactions with shareholders in a statement of comprehensive 
income. Consequently, Probi presents all owner-related changes 
in equity in the “Consolidated statement of changes in equity,” 
while all changes in equity that do not pertain to transactions 
with shareholders are recognised in the “Consolidated state-
ment of comprehensive income”. Comparable information has 
been restated to match the revised standard. this amendment 
to the accounting policies only affects the presentation and thus 
has no impact on earnings per share.  

•	 iFrS 8, “operating segments” iFrS 8 replaces iAS 14, “Seg-
ment reporting”. the new standard requires segment informa-
tion to be presented from a management perspective, implying 
that this information must be presented in the same manner as 
for internal reporting. this amendment of the accounting poli-
cies has not resulted in any significant changes to Probi’s seg-
ment reporting. 

•	 iFrS 23 (Amendment), “borrowing costs”. borrowing costs that 
are directly attributable to the purchase, construction or produc-
tion of qualifying assets shall represent part of the asset’s cost, 
while other borrowing costs shall be expensed. this amendment 
has not had any impact on Probi’s financial statements. 

•	 iFrS 7 (Amendment) “Financial instruments – Disclosure”. this 
amendment requires expanded disclosure relating to fair-value 
measurement and liquidity risks. the amendment only affects 
the disclosure requirement and thus has no impact on earnings 
per share. 

Standards, amendments and interpretations of existing standards 
that have not yet come into force
the following standards and interpretations of existing standards 
have been published but have not been applied in advance. these 
standards will be applied by Probi starting on 1 January 2010. 
However, based on the current business concept and accounting 
policies, these standards will not have an effect on the financial  
reporting
•	 iFriC 17, Distributions of non-cash Assets to owners” (pertains 

to financial years beginning 1 July 2009 or later). 
•	 iAS 27 (Amendment), “Consolidated and Separate Financial 

Statements” (applies from 1 July 2009). the Group will apply 
iAS 27 (Amendment) in advance for transactions with owners 
with no controlling influence from 1 January 2010. 

•	 iFrS 3 (revised), “business Combinations” (applies from 1 July 
2009). the Group will apply iFrS 3 (revised) in advance for all 
business combinations from 1 January 2010).

•	 iAS 38 (Amendment) “intangible Assets” (applies from 1 Janu-
ary 2010). 

•	 iFrS 5 (Amendment) “non-current Assets Held for Sale and  
Discontinued operations” (applies from 1 January 2010). 

•	 iAS 1 (Amendment), “Presentation of Financial Statements”  
(applies from 1 January 2010).

•	 iFrS 2 (Amendment) “Group Cash-settled and Share-based  
Payment transactions”. 

2.1 bASiS oF PrePArAtion oF tHe ConSoliDAteD 
FinAnCiAl StAteMentS 
the Parent Company’s functional currency is the Swedish krona, 
which is also the reporting currency for both the Parent Company 
and the Group. All carrying amounts have been rounded to the 
nearest thousand kronor, unless otherwise stated. the consolidated 
financial statements have been prepared in accordance with the cost 
method.

the most important accounting policies applied during the prepara-
tion of these consolidated financial statements are stipulated below. 
these policies have been applied consistently for all years presented, 
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unless otherwise indicated. the Parent Company applies the same 
accounting policies with the exceptions and supplements stipulated 
in rFr 2.2. the accounting policies for the Parent Company are 
stipulated in the section entitled “the Parent Company’s accounting 
policies”.

2.2 ConSoliDAteD FinAnCiAl StAteMentS 
the consolidated financial statements include the financial state-
ments of the Parent Company and for all subsidiaries. All companies 
in which the Group holds or controls more than 50 percent of the 
votes or in which the Group has the right to formulate financial and 
operative strategies are consolidated as subsidiaries. Subsidiaries 
are included in the consolidated financial statements from the date 
controlling influence is transferred to the Group. Subsidiaries are 
excluded from the consolidated financial statements from the date on 
which the controlling influence ceases.

the cost method has been applied to the reporting of Probi’s ac-
quisitions of subsidiaries. the cost comprises the fair value of as-
sets submitted as payment, issued equity instruments and new or as-
sumed liabilities on transfer date, plus expenses directly attributable 
to the acquisition. identified acquired assets, assumed liabilities and 
contingent liabilities in a business acquisition are measured initially 
at fair value on acquisition date, irrespective of the scope of any 
possible minority interests. the surplus comprising the difference be-
tween the cost and the fair value of the Group’s share of identifiable 
acquired assets, liabilities and contingent liabilities is recognised as 
goodwill. if the cost falls below the fair value of the acquired subsidi-
ary’s assets, liabilities and contingent liabilities, then the difference 
is recognised directly in profit and loss.

intra-Group transactions, balance-sheet items and unrealised gains 
and losses on transactions between Group companies are eliminat-
ed. the accounting policies for subsidiaries have, when applicable, 
been changed in order to guarantee consistent application of the 
Group’s accounting policies.

2.3 SeGMent rePortinG 
As from 2009, Probi has applied iFrS 8 “operating Segments”. 
operating segments are reported in a manner that corresponds with 
the internal reporting, which is submitted to the highest chief operat-
ing decision-maker. the highest chief operating decision-maker is the 
function that is responsible for the allocation of resources and assess-
ing the results of the operating segments. At Probi, this function has 
been identified as the Management Group. 

2.4 reVenue 
revenue comprises the fair value of the compensation which has 
been received or will be received in return for the sale of own or 
licensed goods sold in the Group’s operation. revenue is recognised 
excluding VAt, returns and discounts, and after the elimination of 
intra-Group sales.

Probi recognises revenue when the amount can be reliably meas-
ured, when it is likely that future economic benefits will accrue to the 
company and when special criteria have been met for each of the 
company’s operations, as described below. the amount of revenue 
is deemed not to be measurable in a reliable manner until which 
time the obligations with regard to the sale have been met, or have 

expired. Probi bases its assessments on historical results and takes 
into account, in connection herewith, the type of customer, nature of 
the transaction and special circumstances, on a case-by-case basis.

Royalty revenues: royalty revenues are recognised as revenue on 
a percentage basis, based on the licensee’s reporting of the sales 
value of consumer products containing Probi’s products and ingredi-
ents. the accounting process is carried out at the end of each month. 
licensing revenues referring to down payments made in conjunc-
tion with the signing of the contract are allocated into periods over 
the period until the date at which Probi expects a launch to take 
place in a given territory. the portion of licensing revenues that is not 
matched by costs is expensed directly.

Income from goods sold: income from goods sold is recognised upon 
delivery of the goods in accordance with the sales and delivery con-
ditions in each individual case.

Interest income: interest income is recognised as revenue over the 
duration of the contract, applying the effective interest method.
 
2.5 borroWinG CoStS 
borrowing costs directly attributable to the purchase, construction 
or production of a qualifying asset are capitalised as a part of the 
asset’s cost. other borrowing costs are expensed in the periods to 
which they relate.  
 
2.6 inCoMe tAX 
income taxes recognised comprise tax payable or recoverable in 
respect of the year in question, together with adjustments made in 
respect of current tax for previous years. the measurement of all tax 
liabilities/receivables is based on nominal amounts, and is undertak-
en in accordance with the tax regulations and tax rates determined 
or announced, and which are likely to be adopted.

tax is recognised in profit and loss, except when the tax pertains 
to items recognised in other comprehensive income or directly in 
shareholders’ equity. in such cases, tax is also recognised in other 
comprehensive income and shareholders’ equity.  

Deferred tax is calculated using the balance-sheet method on all tem-
porary differences arising between the recognised and fiscal values 
of assets and liabilities. Deferred tax assets referring to loss carryfor-
wards or other future fiscal deductions are recognised to the extent 
that it is likely that the deductions can be offset against surpluses in 
conjunction with future taxation.

2.7 intAnGible ASSetS 
Goodwill: Goodwill comprises the amount by which the cost ex-
ceeds the fair value of the Group’s participation in the acquired 
subsidiary’s identifiable net assets at the time of the acquisition. 
Goodwill on acquisitions of subsidiaries is recognised as intangible 
assets. Goodwill recognised separately is tested annually to identify 
any impairment requirements and is recognised at cost less accumu-
lated impairments. Goodwill impairments are not reversed. Profits 
or losses on the sale of a unit include the residual carrying amount 
of the goodwill referring to the divested unit. Goodwill is allocated 
between cash-generating units in connection with the testing of im-
pairment requirements.
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Accounting policies related to research and development expenses:
research expenses are capitalised on an ongoing basis. Develop-
ment expenses are recognised as assets from the date on which it is 
deemed that the project or activity to which they relate will lead to 
a technically and commercially viable product, and for which Probi 
has decided to seek a partner or in some other manner will attempt 
to launch the product. 

Probi conducts research and development work in the probiotics 
field. the majority of Probi’s customers are licensees that use Probi’s 
probiotics in their own products, which in turn, are further devel-
oped for launch and commercial use. in these cases, Probi assists 
the customer, but is not the entity that completes the development of 
the end-product. Probi has developed, in certain cases, proprietary 
product solutions, but even here does not entirely control the launch. 

When Probi deems that the criteria with regard to identifiability, 
control, future economic benefit and the ability to reliably measure 
the cost have been met, it capitalises these development expenses. 
Capitalised development expenses consist of direct costs for materi-
als, services and personnel costs, with a supplementary charge for 
a reasonable share of indirect costs. Development expenses recog-
nised as an asset are amortised over the expected useful lifetime – a 
maximum of five years. Amortisation is initiated when the asset is 
ready for use. Capitalised assets not ready for use are tested annu-
ally for possible impairment requirements.

Other intangible assets: Patent and licensing expenses are recog-
nised at cost and are amortised on a straight-line basis over their con-
tractually regulated useful lifetime. the useful life of the assets is re-
viewed annually. the following periods of amortisation are applied:
•	 Patents, 10 years.
•	 licenses, 12 years, related to acquisitions of european rights 

where the initial contractual period is 12 years.

Annual fees and other additional fees are expensed on an ongoing 
basis.

2.8 tAnGible FiXeD ASSetS 
buildings and all other tangible fixed assets, with the exception of 
land, are recognised at cost less depreciation. land is recognised 
at cost. the cost includes expenses directly attributable to the ac-
quisition of the asset. Additional charges are added to the carrying 
amount of the asset or are recognised as a separate asset, depend-
ing on which method is appropriate, and only when it is likely that 
the future economic benefits associated with the asset will accrue to 
the Group, and when the cost of the asset can be reliably measured. 
the carrying amount for replaced portions is derecognised from the 
balance sheet. All other forms of repairs and maintenance are recog-
nised as costs in profit and loss during the period in which they arise.

Depreciation of tangible fixed assets is carried out using the straight-
line method as follows:
•	 buildings 25 years
•	 equipment, tools, fixtures and fittings 3-10 years

Profit and loss on the divestment of tangible fixed assets are recog-
nised under other operating income and other operating expenses, 
respectively.

2.9 iMPAirMent oF non-FinAnCiAl ASSetS
Assets with an undefined useful lifetime are not impaired; instead, 
they are tested annually with regard to any impairment requirement. 
Depreciated assets are evaluated with regard to a reduction in value, 
whenever events or changes in circumstances indicate that the car-
rying amount may not be recoverable. An impairment is effected in 
the amount by which the asset’s carrying amount exceeds its recover-
able amount. the recoverable amount is the higher of an asset’s fair 
value less selling expenses, and its value in use. When assessing the 
impairment requirement, assets are grouped at the lowest level at 
which separate identifiable cash flows (cash-generating units) exist.

2.10 leASinG 
lease agreements within the Group are classified as either financial 
or operational leasing. 

lease agreements for fixed assets for which the Group, in all mate-
rial respects, carries the same risks and enjoys the same benefits as 
that of direct ownership, are classified as financial leasing.

Operational leasing agreements: leasing of fixed assets for which 
the lessor, in all material respects, remains as the owner of the asset 
is classified as operational leasing. the leasing fees for operational 
leasing are expensed on a straight-line basis over the period of the 
lease.

Financial leasing agreements: When the leasing agreement means 
that the Group, in its capacity as lessee, in all material respects 
enjoys the financial benefits and carries the financial risks attribut-
able to the leasing object, then the object is recognised as a fixed 
asset in the consolidated balance sheet. A corresponding obligation 
to pay future leasing charges is recognised as a liability. All lease 
agreements, irrespective of whether they are operational or finan-
cial, are recognised in the Parent Company as rental agreements 
(operational leasing agreements).

All of Probi’s lease agreements are deemed to be operational in 
nature.

2.11 FinAnCiAl inStruMentS 
the Group’s financial instruments recognised in the balance sheet in-
clude cash and cash equivalents, accounts receivable and accounts 
payable. 

Accounts receivable: Accounts receivable are non-derivative finan-
cial assets with fixed or determinable payments that are not listed on 
an active market. these items are distinguished by the fact that they 
arise when the Group supplies funds, goods or services directly to a 
customer without intending to trade in the receivable. these amounts 
are included under Current assets, with the exception of items fall-
ing due more than 12 months after balance-sheet date, which are 
classified as fixed assets. Accounts receivable are recognised in the 
amount the Group expects to receive, based on an individual assess-
ment of bad debts.

Accounts payable: Accounts payable are commitments to pay for 
goods or services acquired in operating activities from suppliers. Ac-
counts payable are classified as current liabilities if they fall due with-
in one year, otherwise they are recognised as long-term liabilities. 
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2.12 inVentorieS 
inventories are measured, using the first-in-first-out (FiFo) principle, 
at the lower of the cost and the net sales value on the balance-
sheet date. the cost of the finished goods comprises the cost of raw 
materials, direct salaries, other direct costs and attributable indirect 
manufacturing costs (based on normal manufacturing capacity). bor-
rowing costs are not included. the net sales value is the estimated 
sales price in operating activities, less any applicable variable sales 
overheads. 

2.13 ACCountS reCeiVAble
Accounts receivable are recognised at fair value. A provision for the 
depreciation of accounts receivable is made when there is objective 
proof that the Group will be unable to obtain the full amount due in 
accordance with the original terms of the receivable. the amount of 
the provision is determined on the basis of the difference between 
the carrying amount of the asset and the current value of the esti-
mated future cash flows, discounted applying the effective interest 
rate. the provision is recognised in profit and loss. 

2.14 CASH AnD CASH eQuiVAlentS
Cash and cash equivalents include cash and bank balances. Cash 
and cash equivalents do not include any current investments.

2.15 ForeiGn CurrenCieS 
transactions in foreign currencies are translated into the functional 
currency at the exchange rate applying on transaction date. Mon-
etary assets and liabilities in foreign currencies are converted at the 
rate prevailing on the balance-sheet date. exchange-rate differences 
arising in conjunction with the translation are recognised in profit 
and loss. non-monetary assets and liabilities recognised at historical 
costs are converted at the exchange rate on the transaction date.

2.16 ProViSionS 
Provisions are recognised when the Group has, or may be deemed 
to have, a legal or informal obligation as a result of events that have 
occurred, and when it is likely that payments will be required in or-
der to meet the obligation. A further requirement is that it is possible 
to make a reliable estimate of the amount to be paid. A provision 
for potential restructuring measures is made once a detailed, formal 
plan for the measures has been prepared.

2.17 reMunerAtion to eMPloYeeS
Pensions
All of the company’s pension plans are defined-contribution plans. 
A defined-contribution plan implies that Probi pays fixed fees to a 
separate legal entity. Probi has no legal or informal commitments to 
pay further premiums if such legal entity has insufficient funds to pay 
all benefits to employees attributable to employees’ service during 
current or previous periods. Probi’s payments to defined-contribution 
plans are recognised as expenses over the period during which the 
employees performed the service to which the contribution relates.

Redundancy payments
redundancy payments are made when an employment contract is 
terminated by Probi prior to pensionable age or when an employee 
accepts voluntary redundancy in exchange for such payment. 

A redundancy payment is recognised when there is an obligation 

that employees be made redundant in accordance with set rules, 
without the option of re-employment, or when there is an obligation 
to provide remuneration upon termination of employment based on 
an offer made to encourage the individual to take voluntary redun-
dancy.

Bonus plans
Probi recognises a liability and a cost for bonus plans when there is 
a legal obligation to do so according to the employment agreement.

2.18 StAteMent oF CASH FloWS
the statement of cash flows is prepared in accordance with the indi-
rect method. recognised cash flow only includes transactions involv-
ing payments received or payments made. Cash and cash equiva-
lents are defined as bank balances and petty cash.

2.19 PArent CoMPAnY ACCountinG PoliCieS
the Parent Company’s financial statements have been prepared in 
accordance with the Swedish Annual Accounts Act (Årl) and rFr 
2.2, which implies that the Parent Company’s financial statements 
apply international Financial reporting Standards (iFrS) as adopted 
by the eu when this is possible within the framework of the Swedish 
Annual Accounts Act and with regard to the relationship between 
reporting and taxation. no differences between the reporting of the 
Parent Company and the Group have been identified.

note 3 FinAnCiAl riSKS 
Probi’s business activities are exposed to various financial risks. 
these can be divided into market risks (including currency risks, in-
terest risks and price risks), credit risks and liquidity risks. 

the board annually revises and adopts Probi’s Financial Policy, 
which describes the management of financial risks.

MArKet riSK
Currency risks
Probi is active on the international market, which implies that income 
and expenses arise in varying currencies affected by exchange-rate 
fluctuations. revenues from Skånemejerier currently dominate, and 
contractually, these are always paid in SeK, irrespective of wheth-
er they derive from royalties from sales in Sweden or abroad. the 
number of transactions in foreign currencies, mainly in uSD and 
eur, is gradually increasing in connection with the signing of new 
contracts.

Probi’s financial policy describes the manner in which the compa-
ny is to manage currency risks in relation to SeK. the objective is, 
wherever possible, to minimise currency exposure and hence, the 
currency risk by matching purchases and sales in each currency. 
Probi can also hedge currencies. to date, this has not been done, 
since payment of the balance in foreign currencies often takes place 
in conjunction with the signing of a contract, or has involved re-
ceivables with a short term and limited credit risk. When delivery 
contracts have longer terms, Probi includes a renegotiation clause 
in the contract coming into force when currency fluctuations exceed 
set limits.



46 Probi Ab AnnuAl rePort 2009

A sensitivity analysis shows that the effect on the operating income in 
2009 of a 5 per cent change in the uSD/SeK exchange rate would 
have been MSeK +/- 0.6 (2008: MSeK 1.1). in terms of costs in 
eur, these corresponded to the same amount of revenue, which is 
the reason no equivalent effect is shown here.

Interest risks
Probi has no interest-bearing liabilities. this implies that interest risk 
is considered to be minimal.

Price risks
Probi’s revenue consists mainly of royalty and licensing revenues 
based on long-term contracts. For this part of the business, the price 
risk is considered very low. For the portion of the business referring 
to trading in goods, the purchases are made on the international 
market. there are many active suppliers in this market, which en-
sures purchasing prices on market terms.
 
CreDit riSKS
Credit risk refers to the counterparties’ creditworthiness and requires 
a measurement of whether the counterparty in question can fulfil its 
obligations. the customers’ financial performance is monitored on an 
ongoing basis. Probi has suffered no bad debt losses in recent years.

liQuiDitY riSKS
Cash-flow forecasts are established continuously to ensure that the 
Group has sufficient cash funds to satisfy requirements in operat-
ing activities. Cash and cash equivalents are currently invested in 
interest-bearing accounts with special terms for deposits. 

For surplus liquidity – meaning the portion of cash and cash equiva-
lents that exceeds MSeK 20.0 – alternative investment types may 
be considered if a higher return is expected. According to Probi’s 
financial policy, investments may be made in nordic banks or Swed-
ish government bonds. the fixed period must be between 3 and 
12 months and investments may only be made after approval by 
Probi’s Chairman. to date, Probi has not utilised alternative invest-
ment forms for its surplus liquidity. 

note 4 iMPortAnt eStiMAteS AnD ASSeSSMentS For 
ACCountinG PurPoSeS
estimates and assessments are measured on an ongoing basis and 
are based on historical experience and other factors, including ex-
pectations in relation to future events, considered reasonable under 
current circumstances. the estimates and assessments that could in-
volve a risk of considerable adjustments in the carrying amounts of 
assets and liabilities in the coming financial years are dealt with in 
brief below.

Deferred tax asset
Probi’s board of Directors considers that income and cash flow from 
operating activities will be positive in the future, which is the reason 
the deferred tax asset of MSeK 9.8 has been recognised in its en-
tirety. Probi’s deferred tax asset refers to taxable loss carry-forwards. 
the company’s accumulated taxable deficit on 31 December 2009 
was MSeK 37.1 (MSeK 52.0).

Testing of impairment requirements for patents, 
licences and similar rights
Probi carried out testing of impairment requirements in 2009 to en-
sure the value of its patents, licences and similar rights at 31 Decem-
ber 2009. Probi closely monitors its partners’ launches and develop-
ment work. the information obtained from this material forms the 
basis for the information used when the company carries out testing 
of impairment requirements. the executed tests have indicated that 
no impairment requirement exists.

Impairment testing of goodwill
From financial year 2004, the Group investigates on an annual  
basis whether any impairment requirement exists for goodwill in  
accordance with the accounting policies described in note 2.9. this 
is also done when there are indications of an impairment requirement.

the goodwill item refers to the strategic acquisition in 1998 of the 
outstanding shares in Probi Food Ab.

the recoverable value for cash-generating units has been determined 
by calculating the value in use. A rate of 12 per cent (12) has been 
applied as the discount rate and growth has been estimated at 10 
per cent (10). Probi has carried out impairment testing to determine 
the value of goodwill on 31 December 2009. these tests did not 
indicate any impairment requirement.

Impairment testing of capitalised development expenses
During 2008 and 2009, Probi capitalised development expenses 
pertaining to the development of immunology products in dietary sup-
plements. there were no indications of an impairment requirement, 
since the projects that were capitalised, with reasonable certainty, 
can be expected to generate revenue for Probi in the near future. 

note 5 SeGMent inForMAtion 
Probi’s business operations are organised in two main operating 
segments: Functional Food (FF) and Dietary Supplements (DS). the 
FF business area has existed since the first licensing agreement was 
signed in 2003. DS became an independent business area in 2002. 
“other” comprises unallocated research and business development 
costs, general administrative costs and other central costs. informa-
tion under other for 2008 pertains primarily to Clinical nutrition. 
Probi is currently not conducting any sales or research in this area. 

there are no sales or other transactions between the various seg-
ments. 

Operating income per operating segment 

Group 2009

FF DS other total

total operating revenue 49,983 16,247 - 66,230

total operating expenses -37,844  -14,577 - -52,421

Operating income 12,139 1,670 - 13,809

Group 2008

FF DS other total

total operating revenue 56,770 12,499 93 69,362

total operating expenses -47,354 -10,896 -873             -59,123

Operating income 9,416 1,603 -780 10,239
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Statement of financial position per business segment 
the category “other” comprises assets and liabilities attributable to 
Group-wide activities, with the exception of depreciation/amortisa-
tion for 2008, which related to Clinical nutrition. 

Group 2009

FF DS other Total

total assets 29,665 10,171 81,466 121,302

total liabilities 4,957 2,338 - 7,295

equity - - - 114,007

investments 6,432 683 264 7,379

Depreciation/
amortisation -4,807 -307 - -5,114

Group 2008

FF DS other Total

total assets 32,756 3,774 75,012 111,542

total liabilities 5,051 3,235 - 8,286

equity - - - 103,256

investments 3,303 14 121 3,438

Depreciation/
amortisation -4,672 -134 -223 -5,029

Operating revenue, assets and investments per geographic area 

Group 2009

nordic 
region

rest of 
europe

north 
America

rest 
of the 
world Total

operating 
revenue 39,343 8,646 12,576 5,665 66,230

Assets 104,861 11,579 4,341 521 121,302

investments 5,909 280 416 774 7,379

Group 2008

nordic 
region

rest of 
europe

north 
America

rest 
of the 
world Total

operating 
revenue 35,558 7,808 18,803 7,193 69,362

Assets 91,415 15,102 4,107 918 111,542

investments 1,604 357 329 1,148 3,438

note 6 DiStribution oF net SAleS 
        Group         Parent Company

2009 2008 2009 2008

Goods 10,922  17,891 10,922 17,891

royalties, licenses, 
etc. 54,544 50,068 54,544 50,068

Total 65,466 67,959 65,466 67,959

note 7 AuDitorS’ FeeS
     Group       Parent Company

2009 2008 2009 2008

Audit assignment 
and audit-related 
services (Pricewa-
terhouseCoopers) 360 338 360 338

other assignments 
(Pricewaterhouse-
Coopers) 91 84 91 84

Total 451 422 451 422

the term “audit assignment” refers to the auditing of the annual  
financial statements, the accounts and the administration of the 
board and Ceo, other duties incumbent upon the company’s audi-
tors, and the provision of advice or other assistance occasioned by 
observations in conjunction with such auditing, or the execution of 
other such duties. everything else is classified as other assignments.

note 8 reSeArCH AnD DeVeloPMent
Group Parent Company

2009 2008 2009 2008

expensed research 
and development 
expenses 14,635 17,424 14,635 17,424

note 9 AVerAGe no. oF eMPloYeeS, SAlArieS, otHer 
reMunerAtion AnD SoCiAl SeCuritY ContributionS 

Group Parent Company

Average no. of employees 2009 2008 2009 2008

Women 10 9 10 9

Men 9 8 9 8

Total 19 17 19 17

Salaries and remuneration 2009 2008 2009 2008

board of Directors:

Per lundin 133 - 133 -

Jan barchan 50 - 50 -

Annika espander 75 - 75 -

Hilde Furberg 100 100 100 100

Mats lidgard 113 100 113 100

Hans Wigzell 100 100 100 100

Former board Members:

lars backsell 25 100 25 100

ola erici - 25 - 25

lena Åsheim 25 75 25 75

Peter Zakrisson 13 150 13 150

Ceo, Michael oredsson 1,666 1,609 1,666 1,609

other management (2 (3)) 2,269 2,991 2,269 2,991

other employees 8,386 6,834 8,386 6,834

Total 12,955 12,084 12,955 12,084
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Group Parent Company

2009 2008 2009 2008

Social security contribu-
tions, total: 7,459 6,313 7,459 6,313

of which pension costs: 2,794 1,960 2,794 1,960

board Members - - - -

Ceo, Michael oredsson 433 360 433 360

other management (2 (3)) 576 706 576 706

other employees 1,785 894 1,785 894

the Ceo and two senior executives are entitled to bonuses if certain 
goals, established annually by the board, are met. if the goals are met in 
full, a bonus shall be paid of 30 per cent of the annual salary. However, 
bonuses shall never be paid in an amount totalling more than 50 per 
cent of the annual salary. in 2009, no variable remuneration was paid 
to the board, Ceo or other senior executives.

the notice period for the Ceo is six months if notice is given by the 
Ceo. if notice is given by the company, the notice period is 12 months. 
the retirement age for the Ceo is 65. the notice period for other senior 
executives is six months if notice is given by Probi, and three months if 
notice is given by the employee. there are no other severance pay or 
pension agreements within the company, other than those described 
above.

the Ceo’s remuneration is determined by the board of Directors and 
that of other management personnel by the Ceo and the Chairman of 
the board. the company has no outstanding and unrecognised pension 
undertakings, as all pensions are defined premium pensions. there is no 
share-based remuneration in the company. there are no women serving 
within the company’s Management Group. 

Absence due to illness           Parent Company

2009 2008

total absence due to illness 1.3 % 5.2 %

of which absence due to illness of 
more than 60 days as a percentage 
of total absence due to illness 47.4 % 85.4 %

no specification is provided, since there are fewer than ten employ-
ees in each sub-category.

note 10 DePreCiAtion/AMortiSAtion AnD iMPAir-
Ment oF FiXeD ASSetS 
Depreciation of tangible and amortisation of intangible fixed assets 
as shown below:

       Group Parent Company

2009 2008 2009 2008

Depreciation/
amortisation 5,114 5,029 5,114 5,029

note 11 FinAnCiAl inCoMe AnD eXPenSeS
     Group       Parent Company

2009 2008 2009 2008

interest income 552 2,058 552 2,058

exchange rate 
differences 302 137 302 137

interest expenses -1 -8 -1 -8

Total 853 2,187 853 2,187

note 12 inCoMe tAX
      Group Parent Company

2009 2008 2009 2008

Current tax for 
the year - - - -

Deferred tax -3,911 -4,431 -3,911 -4,431

Total -3,911 -4,431 -3,911 -4,431

2009 2008

Profit before tax 14,662 12,426

nominal tax rate 26.3 (28.0) % -3,856 -3,479

tax effect on other non-taxable 
or tax-deductible income -55 -68

remeasurement of deferred tax 
asset - -884

Tax cost -3,911 -4,431

As a result of the reduction in Swedish corporate tax effective 2009, 
from 28 per cent to 26.3 per cent, the carrying amounts for deferred 
tax assets were remeasured in 2008.

note 13 DeFerreD tAX 
    Group Parent Company

2009 2008 2009 2008

opening balance 13,670 18,101 13,670 18,101

recognised in
profit and loss -3,911 -4,431 -3,911 -4,431

Closing balance 9,759 13,670 9,759 13,670

Probi’s board of Directors is of the opinion that both earnings and 
cash flow from the operating activities will be positive in the future 
and the deferred tax asset of MSeK 9.8 has consequently been rec-
ognised in its entirety. Probi’s deferred tax asset is attributable to tax-
able loss carryforwards. As of 31 December 2009, the company’s 
accumulated taxable deficit was MSeK 37.1 (MSeK 52.0).
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note 14 oPerAtionAl leASinG AGreeMentS 
operational leasing agreements include rental contracts for premis-
es, office equipment and car leasing. the nominal value of future 
minimum leasing charges in respect of operational leasing agree-
ments is distributed as follows: 

    Group Parent Company

2009 2008 2009 2008

leasing costs for the 
year 2,111 2,041 2,111 2,041

Falls due for payment 
within one year 2,735 2,040 2,735 2,040

Falls due for payment 
after one year but 
within five years 9,950 200 9,950 200

Falls due for payment 
after more than five 
years - - - -

note 15 CAPitAliSeD eXPenDiture For DeVeloPMent
    Group Parent Company

2009 2008 2009 2008

opening cost 1,064 - 1,064 -

new acquisitions 3,633 1,064 3,633 1,064

Closing accumulated 
cost 4,697 1,064 4,697 1,064

opening amortisation - - - -

Amortisation for the 
year -54 - -54 -

Closing accumulated 
amortisation -54 - -54 -

Closing residual value 4,643 1,064 4,643 1,064

Development expenses are recognised as intangible assets when 
all criteria according to iAS 38 are met. Capitalised development 
expenses consist of direct expenses for materials, services and per-
sonnel costs with additions for a reasonable share of indirect costs.

note 16 PAtentS, liCenSeS AnD SiMilAr riGHtS
    Group Parent Company

Patents and licenses 2009 2008 2009 2008

opening cost 57,223 55,311 57,223 55,311

new acquisitions 1,934 1,912 1,934 1,912

Closing accumulated cost 59,157 57,223 59,157 57,223

opening amortisation -38,624 -34,314 -38,624 -34,314

Amortisation for the year -4,414 -4,310 -4,414 -4,310

Closing accumulated am-
ortisation -43,038 -38,624 -43,038 -38,624

Closing residual value 16,119 18,599 16,119 18,599

Patents, licenses and similar rights are primarily attributable to the 
repurchase of the european rights from Skånemejerier for MSeK 40 
in 2001. the carrying amount on 31 December 2009 was MSeK 
10.2. the remaining MSeK 5.9 refers to patents.

the european rights are amortised on a straightline basis from the 
year of acquisition up until 2012, which is the year in which the 
patents for the bacterial strains in question expire.

Probi carried out testing for impairment requirements to determine 
the value of patents, licenses and similar rights on 31 December 
2009. Probi closely monitors its partners’ development work and 
launches. this material forms the basis when the company performs 
testing of impairment requirements. the discount rate used was 12 
per cent (12).

the Group has reviewed the useful lives of its intangible assets in 
accordance with the provisions of iAS 38. this process has not led 
to any adjustments.

note 17 GooDWill
         Group 

Goodwill 2009 2008

opening cost 2,762 2,762

Closing residual value 2,762 2,762

the goodwill item refers to the strategic acquisition in 1998 of out-
standing shares in Probi Food Ab and is therefore recognised under 
the Functional Food segment. As of the 2004 financial year, good-
will is tested each year with regard to any impairment requirement 
according to the accounting policies described in note 2.9. Such 
tests are also carried out when there are indications of an impair-
ment requirement.

the recoverable value of cash-generating units has been determined 
by calculating the value in use. A rate of 12 per cent (12) has been 
used as the discount rate and growth has been calculated at 10 per 
cent (10), which is lower than the growth for the licensing agreement 
in question in 2009.

Probi has carried out testing of impairment requirements to deter-
mine the goodwill value as at 31 December 2009. these tests have 
not indicated any impairment requirement.

no goodwill was recognised in the Parent Company.

note 18 builDinGS AnD lAnD
    Group Parent Company

buildings and land 2009 2008 2009 2008

opening cost - 4,642 - 4,642

Divestments for the year - -4,642 - -4,642

Closing accumulated cost  - - - -

opening depreciation - -1,008 - -1,008

Depreciation for the year - -54 - -54

Divestments for the year - 1,062 - 1,062

Closing accumulated 
depreciation - - - -

Closing residual value - - - -

Divestments in 2008 refer to the company’s production unit in Sös-
dala.
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note 19 eQuiPMent, toolS, FiXtureS AnD FittinGS 
       Group Parent Company

equipment 2009 2008 2009 2008

opening cost 4,369 14,351 4,369 14,351

Purchases 1,813 463 1,813 463

Sales -120 -341 -120 -341

Disposals - -10,104 - -10,104

Closing accumulated 
cost 6,062 4,369 6,062 4,369

opening depreciation -2,664 -11,342 -2,664 -11,342

Depreciation for the 
year -646 -666 -646 -666

Depreciation on sold 
equipment - 231 - 231

Depreciation on dis-
posed equipment - 9,113 - 9,113

Closing accumulated 
depreciation -3,310 -2,664 -3,310 -2,664

opening impairment 
losses - -893 - -893

Disposals - 893 - 893

Closing accumulated 
impairment losses - - - -

Closing residual value 2,752 1,705 2,752 1,705

in 2008, the company’s fixed asset register was updated. in con-
junction with this, fully depreciated equipment that had not been 
removed from the register in conjunction with divestments and dis-
posals in previous years was identified. this resulted in corrections 
being recognised under disposals for 2008. the corrections made in 
the fixed assets register in 2008 had no impact on earnings.  

note 20 PArtiCiPAtionS in GrouP CoMPAnieS
Parent Company 2009 2008

Carrying amount  4,031 4,031

Specification of Parent Company’s shareholding in Group companies

Parent Company Share of 
equity

Share of 
votes

no. of 
shares

Carrying 
amount

Probi Food Ab
556354-1951, lund 100% 100% 10,000 3,931

Probi Feed Ab
556540-4364, lund 100% 100% 1,000 100

no purchases or sales have been made between Group companies 
during the year.

note 21 FinAnCiAl inStruMentS
       Group Parent Company

2009 2008 2009 2008

Accounts receiv-
able 

10,679 6,598 10,679 6,598

Cash and cash 
equivalents 

71,707 61,342 71,707 61,342

Total 82,386 67,940 82,386 67,940

Probi’s accounts receivable primarily refer to a few major licensing 
partners. the company does not consider these partners to constitute 
a significant credit risk.

Maturity structure of accounts receivable

       Group Parent Company

2009 2008 2009 2008

not fallen due 7,125 6,115 7,125 6,115

Falling due within 
0-45 days 

3,554 483 3,554 483

Total 10,679 6,598 10,679 6,598

Accounts receivable due for payment at year-end were settled before 
the end of January 2010. no impairments of accounts receivable 
took place in 2009. 

note 22 PrePAiD eXPenSeS AnD ACCrueD inCoMe
       Group Parent Company

2009 2008 2009 2008

royalty revenue - 2,507 - 2,507

Prepaid rent 642 442 642 442

other items 886 1,212 886 1,212

Total 1,528 4,161 1,528 4,161

note 23 CASH AnD CASH eQuiVAlentS
the Group’s cash and cash equivalents refer to cash and bank bal-
ances.

note 24 SHAreHolDerS’ eQuitY
A specification of changes in equity can be found in “Changes in 
shareholders´ equity” which follows directly after the statement of 
financial position.

no. of shares
Class A 
shares

Class b 
shares

Common 
share class total 

no. on 31 Dec 
2008 - - 9,365,300 9,365,300

no. on 31 Dec 
2009 - - 9,365,300 9,365,300

the quotient value of the shares is SeK 5.

note 25 lonG-terM liAbilitieS 
       Group Parent Company

2009 2008 2009 2008

liabilities to Group 
Companies, > 5 years - - 4,035 4,035

Total  -  - 4,035 4,035
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note 26 ACCrueD eXPenSeS AnD DeFerreD inCoMe 
       Group Parent Company

2009 2008 2009 2008

Accrued holiday pay, 
including social security 
contributions 638 651 638 651

Social security contribu-
tions 

363 340 363 340

royalty expenses 97 216 97 216

other items 649 1,160 649 1,160

Total 1,747 2,367 1,747 2,367

note 27 PleDGeD ASSetS AnD ContinGent liAbilitieS
       Group Parent Company

2009 2008 2009 2008

Chattel mortgages 800 800 800 800

Total pledged assets 800 800 800 800

the company has no contingent liabilities.

note 28 trAnSACtionS WitH relAteD PArtieS
transactions with related parties recognised in the statement of com-
prehensive income:

       Group Parent Company

2009 2008 2009 2008

Skånemejerier, royalty revenue 274 35,306 274 35,306

Skånemejerier, sales 360 - 360 -

Skånemejerier, other - 10 - 10

ProViva Ab, royalty revenue 37,862 - 37,862 -

Total revenue 38,496 35,316 38,496 35,316

Skånemejerier, royalty ex-
penses -270 -45 -270 -45

H&b Capital Advisors Ab - -46 - -46

Dacke Group, related party: 
Peter Zakrisson (former Chair-
man of the board) - -66 - -66

lavindia Ab, related party: 
Mats lidgard (board Member) -144 -37 -144 -37

Milifa redovisning & adminis-
tration, related party: Per-ola 
Forsberg (former deputy Ceo) - -247 - -247

Total costs -414 -441 -414 -441

transactions with related parties recognised in the statement of fi-
nancial position:

       Group Parent Company

2009 2008 2009 2008

operating receivables

Skånemejerier 74 3,233 74 3,233

ProViva Ab 3,805 - 3,805 -

Total operating receivables 3,879 3,233 3,879 3,233

operating liabilities

Skånemejerier -135 -2 -135 -2

Total operating liabilities -135 -2 -135 -2

H&b Capital and Skånemejerier are Probi’s largest and third largest 
shareholders, respectively, at 31 December 2009. transactions have 
been carried out on market terms and at market values. Probi Ab has 
licensing and delivery agreements with Skånemejerier pertaining to 
bravo Friscus, and with Skånemejerier’s wholly owned subsidiary, 
ProViva Ab, pertaining to ProViva. royalties from Skånemejerier and 
its subsidiaries are based on these long-term agreements. 

transactions with other parties mainly refer to compensation for costs 
and consulting fees.

note 29 eVentS AFter bAlAnCe-SHeet DAte
After the end of the period, Probi reported that institut rosell signed an 
agreement providing the German pharmaceutical company, Merck 
KgaA exclusive rights to sell dietary supplements based on Lp299v, 
through pharmacies, in 13 latin American countries. the product 
will be sold in pharmacies and the first launches are scheduled 
for the second half of 2010. the number of markets will increase 
gradually as approval is received from regulatory authorities in the 
countries covered by the agreement. 

no other significant events took place after the balance-sheet date.

the statement of comprehensive income and the statement of financial 
position will be presented to the AGM for adoption on 22 April 2010.

the board of Directors and Ceo affirm that the consolidated finan-
cial statements have been prepared in accordance with international  
Financial reporting Standards (iFrS), as adopted by the eu, and that 
they provide a true and fair view of the Group’s financial position and 
earnings. the annual report has been prepared in accordance with 
generally accepted accounting standards and provides a true and fair 
view of the Parent Company’s financial position and earnings. 

the Administration report for the Group and Parent Company 
provides a true and fair overall account of the development of the 
Group’s and Parent Company’s business, financial position and 
earnings and describes significant risks and uncertainties facing the 
Parent Company and the companies within the Group.

lund, 8 March 2010

Per lundin Jan barchan
Chairman
 
Annika espander   Hilde Furberg
 
Mats lidgard  Hans Wigzell   
 
Michael oredsson
CEO   

 
our auditors’ report was submitted on 8 March 2010.
PricewaterhouseCoopers 

lars Helgesen eva Carlsvi
Authorised Public Accountant Authorised Public Accountant
Auditor-in-Charge
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A u D i t o r S ’  r e P o r t

to the Annual General Meeting of the shareholders of Probi Ab (publ) Corporate registration number: 556417-7540

We have audited the annual accounts, the consolidated accounts, the accounting records and the administration of the board of Directors and 
the Ceo of Probi Ab (publ) for 2009. the company’s annual accounts and consolidated accounts can be found on pages 33-51 of this docu-
ment. the board of Directors and the Ceo are responsible for these accounts and the administration of the company as well as for the appli-
cation of the Swedish Annual Accounts Act when preparing the annual accounts and the application of the international Financial reporting 
Standards (iFrS) as adopted by the eu and the Swedish Annual Accounts Act when preparing the consolidated accounts. our responsibility 
is to express an opinion on the annual accounts, the consolidated accounts and the administration based on our audit.

We conducted our audit in accordance with generally accepted auditing standards in Sweden. these standards require that we plan and 
perform the audit to obtain high, but not absolute, assurance that the annual accounts and the consolidated accounts are free of material 
misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in the accounts. An audit also 
includes assessing the accounting policies used and their application by the board of Directors and the Ceo when preparing the annual ac-
counts and the consolidated accounts, assessing significant estimates made by the board of Directors and Ceo when preparing the annual 
accounts and the consolidated accounts and evaluating the overall presentation of information in the annual accounts and the consolidated 
accounts. As a basis for our opinion concerning discharge from liability, we examined significant decisions, actions taken and circumstances 
of the company in order to be able to determine the liability, if any, to the company of any board Member or the Ceo. We also examined 
whether any board Member or the Ceo has, in any other way, acted in contravention of the Swedish Companies Act, the Swedish Annual 
Accounts Act, or the Articles of Association. We believe that our audit provides a reasonable basis for our opinion as set out below.

the annual accounts have been prepared in accordance with the Swedish Annual Accounts Act and thereby provide a true and fair view of 
the company’s financial position and results in accordance with generally accepted accounting policies in Sweden. the consolidated accounts 
have been prepared in accordance with the international Financial reporting Standards (iFrS) as adopted by the eu and the Swedish Annual 
Accounts Act and thereby give a true and fair view of the Group’s financial position and results. the Directors’ report is compatible with the 
other sections of the annual accounts and the consolidated accounts.

We recommend to the Annual General Meeting of shareholders that the income statement and the balance sheet of the Parent Company and 
the Group be adopted, that the profit of the Parent Company be dealt with in accordance with the proposal in the Directors’ report, and that 
the members of the board of Directors and Ceo be discharged from liability for the financial year.

Malmö, 8 March 2010

PricewaterhouseCoopers Ab

lars Helgesen    eva Carlsvi
Authorised Public Accountant   Authorised Public Accountant
Auditor-in-Charge
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C o r P o r At e  G o V e r n A n C e  r e P o r t

Probi Ab (publ) is a Swedish limited liability company, listed on the nAS-
DAQ oMX Stockholm since 2004. According to its Articles of Associa-
tion, Probi shall engage in the development, manufacture and marketing 
of products stimulating growth and/or regulating the natural microbial 
flora in humans, and conduct other compatible operations.

Probi’s Corporate Governance is based on applicable legislation, reso-
lutions by the Annual General Meeting, Articles of Association, listing 
agreement, the Swedish Code of Corporate Governance (the “Code”) 
and work by the board of Directors and Group Management. 

this Corporate Governance report was prepared in accordance with 
the Code’s regulations and pertains to the 2009 financial year. the report 
has not been reviewed by the company’s auditors. 

Probi’s Articles of Association and additional information about Probi’s 
Corporate Governance are available at www.probi.se, under “investors”. 

APPliCAtion oF tHe CoDe
Probi, its board of Directors and nomination Committee, apply the Swed-
ish Code of Corporate Governance. no deviation from the Code has 
taken place. 

SHAreHolDerS
At 31 December 2009, Probi had 4,463 (4,500) shareholders according 
to euroclear Sweden Ab.

the ten largest shareholders are specified on page 11 of this Annual 
report. 

AnnuAl GenerAl MeetinG
Shareholders exercise their influence over the company at the Annual 
General Meeting, which is Probi’s highest decision-making body. the An-
nual General Meeting is held within six months of the end of the financial 
year. the notification to convene is sent not earlier than six weeks and not 
later than four weeks prior to the Annual General Meeting. All sharehold-
ers listed in the shareholders’ register and who registered their interest 
are entitled to participate in the Annual General Meeting and vote. each 
share carries one vote. 

noMinAtion CoMMittee
the nomination Committee’s principle tasks are to:
•	 evaluate the board’s structure and duties,
•	 prepare proposals to the Annual General Meeting for election of 

board Members and Chairman of the board and their remuneration,
•	 prepare proposals to the AGM, when appropriate, concerning audi-

tors and their remuneration.

on 6 May 2009, the AGM resolved that the nomination Committee 
should consist of four owner representatives. lars Gatenbeck (convener) 
(GZ Group), and Anders olsson (Skånemejerier) were re-elected to the 
nomination Committee and newly elected members were ragnhild Wi-

borg (Consepio) and Göran Molin (Professor of food hygiene at the lund 
university and a member of the group of scientists that founded Probi Ab). 
none of the nomination Committee’s members are dependent in relation 
to the company or the Management Group.

the nomination Committee’s proposals are presented in conjunction 
with the notice to attend the Annual General Meeting. Shareholders who 
wish to contact the nomination Committee can do so as stipulated in the 
information provided on Probi’s website at www.probi.se. 

boArD oF DireCtorS
According to Probi’s Articles of Association, the board of Directors shall 
consist of no fewer than three and not more than seven members, with not 
more than three deputies. the Annual General Meeting on 6 May 2009 
elected a board consisting of six members with no deputies according to 
the following:
(Figures in parentheses pertain to attendance at board meetings in 2009). 
Per lundin, Chairman, newly elected (11 of 11)
Annika espander, newly elected (9 of 11)
Hilde Furberg, re-elected (15 of 17)
Mats lidgard, re-elected (16 of 17)
Hans Wigzell, re-elected (16 of 17)
Jan barchan, newly elected (0 of 11)

At the Annual General Meeting in May 2009, lars backsell (5 of 6) and 
lena Åsheim (4 of 6) resigned. 

Jan barchan did not participate in any board meetings in 2009. the 
reason is that the prosecutor at the Swedish national economic Crimes 
bureau took out a summons against him in June 2009 pertaining to sus-
picion of insider trading in Studsvik Ab, and Jan barchan decided not to 
participate in Probi’s board work during the period the matter is being 
processed.  

All board Members are independent in relation to the company and the 
Management Group. A presentation of the board members is available 
on pages 56-57.

the AGM decides on principles and monetary limits for board fees. 
For 2009 the board’s fees were fixed at tSeK 700, of which tSeK 200 

refers to the Chairman of the board and tSeK 100 refers to each of the 
other board Members. 

For a brief period, board members may perform consulting services 
for Probi. this is pursuant to a board decision and only if it is deemed to 
be the most cost-efficient and advantageous option for the company. this 
type of consulting fee is recognised in the Annual report. 

For information regarding board fees, see notes 9 and 28.

CHieF eXeCutiVe oFFiCer
A presentation of the Ceo is available on page 58 of the Annual report 
for 2009. 

WorK oF tHe boArD AnD itS ForMAl 
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WorK ProCeDureS
the board is ultimately responsible for Probi’s organisation and the ad-
ministration of the company’s affairs. the board decides on major organi-
sational and operational changes, and whether to appoint or dismiss the 
Ceo. the board’s tasks include evaluating and determining strategies, 
business plans and budgets. the board also adopts quarterly reports and 
year-end report. 

the board annually prepares procedures and rules regulating the divi-
sion of the work and responsibilities between the board, Chairman and 
Ceo. this formal work procedure is established in connection with the 
board’s statutory meeting. 

the Chairman of the board is responsible for continuously monitoring 
the company and ensuring that all board members continuously receive 
the relevant information in order to make decisions and evaluate Probi. 
the Chairman must consult with the Ceo on strategic issues, supervise 
board meetings and ensure that board matters are not in contravention 
of the regulations regarding conflicts of interest stipulated by the Swed-
ish Companies Act. the board annually establishes instructions for the 
Ceo with guidelines for the ongoing administration, accounting and as-
set management and internal control of the company. these instructions 
also cover the Ceo’s authorisation and disclosure requirements towards 
the board.

the board shall meet not fewer than four times distributed equally dur-
ing the year and one statutory meeting. in addition to regular items, the 
scheduled meetings in 2009 focused primarily on strategic and structural 
issues. Aside from the scheduled meetings, a number of shorter meet-
ings were held, mostly telephone meetings, and these meetings addressed 
primarily commercial issues in conjunction with the launch of Probi’s im-
munology product. 

AuDit CoMMittee
Probi’s audit committee comprises the board in its entirety. the board is 
continuously in contact with the auditors, who personally report their find-
ings and observations at least twice annually. the auditors also provide 
information regarding the areas which future reports will specifically ad-
dress, while the board informs the auditors about issues or areas that the 
board wishes to highlight.

reMunerAtion CoMMittee
Probi’s remuneration Committee comprises the board in its entirety. the 
remuneration Committee determines salaries and the Ceo’s remunera-
tion. Salaries and remuneration of senior executives are decided by the 
Ceo in consultation with the Chairman of the board. Policies for remu-
neration and other terms and conditions of employment for the Ceo and 
senior executives are decided by the Annual General Meeting. 

For information regarding salaries and remuneration to the Ceo and 
other senior executives, see note 9.

AuDitorS
PricewaterhouseCoopers Ab was appointed as the company’s auditors 
at the 2006 AGM, with Authorised Public Accountant lars Helgesen as 
Auditor-in-Charge until the 2010 AGM. At the 2010 Annual General 
Meeting, auditors for the coming four-year period will be elected.

tHe boArD’S internAl Control rePort
the board is responsible for internal control of financial reporting.

this report is limited to the internal control of financial reporting and 
has not been subject to scrutiny by the company’s auditors.

Authorisation and responsibility is documented and reported in the in-
ternal guidelines and instructions. this includes the division of responsibili-
ties between the board and Ceo, attestation instructions and accounting 
and reporting instructions. the instructions in this document aim at mini-
mising the risk of irregularities and improper benefits to other parties at 
the expense of the company.

the board monitors the financial development partly through reporting 
at board meetings and partly through monthly reports. 

the Ceo is responsible for preparing and presenting reports to the 
board at each board Meeting, with the following principal content for the 
reporting of the period in question:

•	 Sales and market developments and status of r&D projects
•	 balance sheets, income statements and financing analyses
•	 investments and capital tied up
•	 Key ratios
•	 Forecasts for current quarters and full year

in addition, the Ceo must, as soon as possible after the end of each 
calendar month, submit a monthly financial report to the board members.

QuAlitY oF FinAnCiAl rePortinG
the board is responsible for ensuring the quality of the company’s fi-
nancial reporting. this is partly done through ongoing contact with the 
company’s auditors and partly through continuous evaluation of the infor-
mation submitted by company management. Central to this work is ensur-
ing that measures are undertaken to remedy any discrepancies arising in 
conjunction with audit and to ensure that proposed quality improvements 
are implemented. Furthermore, the board has decided that the company’s 
auditors shall conduct a limited review of all quarterly reports. 

Considering the size of the company, it has not been deemed reason-
able to establish a specific internal audit function. the issue regarding 
the establishment of a specific internal audit function shall be addressed 
annually by the board. 
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b o A r D  o F  D i r e C t o r S

JAn bArCHAn
born 1946. board member since 2009.
President of briban invest. Formerly President of AudioDev Ab.
other board assignments: Chairman of the board of AudioDev Ab and connectblue Ab.
board member of Studsvik Ab and Arcam Ab. 
Shares in the company:  0 shares.
independent in relation to the company:  Yes
independent in relation to major shareholders:  Yes

Per lunDin
born 1947. Chairman of the board since 2009. board member since 2009.
Senior Advisor in the food industry. Formerly Director of Sales, 
Kraft Foods nordic, Vice President of iCA Meny and President of Arvid nordquist. 
other board assignments: Kinnan Ab, Gastronomi Sverige Ab and M3bygg Ab.
Shares in the company:  0 shares.
independent in relation to the company:  Yes
independent in relation to major shareholders:  Yes

Hans Wigzell, Hilde Furberg, Mats Lidgard, Annika Espander and Per Lundin.
 Jan Barchan was not available when the photograph was taken.  
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HAnS WiGZell
born 1938. board Member since 2007.
Qualifications: Doctor of Medicine at Karolinska institutet. 
Professor emeritus in immunology, and actively involved in research at Karolinska institutet. Principal 
at Ki between 1995–2003 and Scientific Advisor to the Swedish Government between 1999–2007.
other board assignments: Karolinska Development, biovitrum, raysearch, neodynamics and 
intercell in Vienna.
Shares in the company:  21,000 shares.
independent in relation to the company:  Yes
independent in relation to major shareholders:  Yes

HilDe FurberG
born 1958. board member since 2005.
Qualifications: b.Sc. in Medical technology, university of oslo. 
Vice President & General Manager of nordic/benelux Genzyme.
other board assignments: Copenhagen Capacity.
Shares in the company:  0 shares.
independent in relation to the company:  Yes
independent in relation to major shareholders:  Yes

MAtS liDGArD
born 1954. board Member since 2004.
Qualifications: ll.b., lund university. 
Senior Partner in the human venture capital company lavindia Ab. Formerly worked for the Pharmacia 
Group, Active biotech Ab and Sbl Vaccin Ab as Chief legal officer and other managerial positions.
other board assignments: Airsonett Ab, Creative Peptides Sweden Ab, eurocine Vaccines Ab, 
Jatab Care Ab, Synphora Ab and unitech Pharma Ab.
Shares in the company:  1,000 shares.
independent in relation to the company:  Yes
independent in relation to major shareholders:  Yes

AnniKA eSPAnDer
born 1964. board member since 2009.
President of esperio Ab. Formerly Managing Partner of Catella Healthcare, Head of equity and 
Credit research SHb, Sector Head of Healthcare enskilda Securities. 
other board assignments: board member of Stille Ab, Attana Ab and Cellartis Ab.
Shares in the company:  0 shares.
independent in relation to the company:  Yes
independent in relation to major shareholders:  Yes
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M A n A G e M e n t  G r o u P  A n D  A u D i t o r S

AuDitorS
PricewaterhouseCoopers Ab
Auditor-in-charge, Authorized Public Accountant: lars Helgesen, Malmö
Authorized Public Accountant: eva Carlsvi, Malmö

niKlAS bJäruM
born 1963
Vice President of Marketing and Sales

Qualifications: Degree in international busi-
ness Administration from lund university.

background: niklas bjärum was employed 
in February 2001 and was given responsi-
bility for the company’s sales and market-
ing. Since receiving his degree in 1988, 
he has worked in a number of positions 
in marketing, sales and business develop-
ment of both an operational and strategic 
nature at international food companies, 
such as nestlé and Masterfoods (Mars 
inc.) in 1998, he changed industries and 
worked at ericsson Mobile Communications 
for three years, where he was responsible 
for business development for the european 
market.

Shares in the company: 2,000 shares

MiCHAel oreDSSon
born 1960
Ceo

Qualifications: Degree in international busi-
ness Administration from lund university.

background: Michael oredsson was em-
ployed in September 2007 as Ceo. He 
joined the company from the biotech com-
pany biosignal, in Australia, where he was 
Ceo from 2002 to 2007. Michael was 
Ceo of the norwegian biotech company 
nutripharma from 1999 to 2001 and, prior 
to this, was responsible for building up Phar-
macia’s otC product division in Australia. 
He has also held senior marketing positions 
at nestlé and Mars inc. in Sweden, Germa-
ny and France.

Shares in the company: 2,000 shares

niKlAS brAnDt
born 1959
CFo

Qualifications: business Administration 
Degree from lund university.

background: niklas brandt was employed 
in May 2008 as CFo. He joined the com-
pany from Moving Ab, where he was CFo 
for six years. Prior to this, he held a number 
of senior positions in finance and adminis-
tration in various companies, such as tibnor 
and eF education.

Shares in the company: 1,000 shares
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A n n u A l  G e n e r A l  M e e t i n G

C A l e n D A r  F o r  2 0 1 0

the AGM will be held at 3 p.m. on thursday 22 April 2010 at 
the edison Park, emdalavägen 16, lund.

riGHt to PArtiCiPAte
to be entitled to participate in the Annual General Meeting, shareholders must be registered in the shareholders’ register 
maintained by euroclear Sweden Ab as at Friday 16 April 2010, and shall have notified the company of their intention to 
participate not later than 4 p.m. on Friday, 16 April 2010.

Shareholders whose shares are registered with a trustee must temporarily re-register their shares in their own name with euro-
clear Sweden Ab in order to participate in the Meeting. Such registration must be effected not later than Friday, 16 April 2010. 
this means that shareholders must notify of their intention to temporarily re-register these shares with the trustee in ample time 
before this date.

notiFiCAtion oF PArtiCiPAtion
notification of participation in the meeting can be made:
•	 in writing to: Probi Ab, ideon Gamma 1, Se-223 70 lund
•	 by fax to: +46 (0)46 286 89 28
•	 by e-mail to: probi@probi.se
•	 by calling +46 (0)46 286 89 70.

the notification should include the following:
•	 name
•	 Civic registration number or corporate registration number
•	 number of shares
•	 Daytime telephone number
•	 Where applicable, the number of advisors (max. two) intending to participate in the meeting.

if shareholders intend to be represented by proxy, a power of attorney and other authorisation documents must be included with 
the application in addition to the representatives’ names.

A power of attorney form is available upon request.

interim report, Q1  22 April 2010
Annual General Meeting 2009 22 April 2010 at 3:00 p.m.
interim report, Q2  20 July 2010
interim report, Q3  20 october 2010
Year-end report 2010  26 January 2011
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